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Avinashilingam Institute for Home Science and Higher Education for Women

Deemed to be University Estd. u/s 3 of UGC Act 1956, Category A by MHRD [now MoE]

Re-accredited with 'A++' Grade by NAAG.CGPA 3.65/4, Category I by UGC
Coimbatore-641 043, Tamil Naduy, India

Department of Commerce
M.Com

Programme Outcomes:

PO1:
PO2:

PO3:

PO4:

POs5:

POe:

Apply advanced knowledge and techniques in the emerging field of Commerce,
Acquire advanced cognitive and technical skills to analyse and synthesis complex
information and problems,

Ability to apply the acquired advanced theoretica] and technical knowledge to analyse
real-time problems and formulate evidence-based solution in the field of business,
industry and profession.

Capable to conduct Systematic research with ethics by applying logical and analytical
skills to solve problems and pursue self-paced and self —directed learning.

Embrace and practice constitutional, humanistic, ethical and moral values in life and
profession and participate in action leading to development

Demonstrate the acquired skills towards technology-assisted and rapidly changing
work environment to excel as individual and team.

Programme Specific Outcomes:

PSO1:

PSO2:

PSO3:

Emerge as ethical business leaders and professionals with the ability to navigate
complexities of global markets

Enrich strong research aptitude and analytical skills to solve critical business problems

Capable to apply technological advancements in business to enhance operational
efficiency and proficient decision making



Avinashilingam

Bosk.

3 Yo hall Fat

Institute for Home Science and Higher Education for Women

Deemed to be University Estd. w/s 3 of UGC Act 1956, Category A by MHRD [now MoE]

Re-accredited with 'A++ Grade by NAAC.CGPA 3.65/4, Category 1 by UGC
Coimbatore-641 043, Tamil Nadu, India
Department of Commerce

M.Com

Scheme of Instruction & Examinations
(for the students admitted from 2025 — 2026 and onwards)

Hours of
Instruction Scheme of Examination
Part | Subject Code Title of the Paper [Week -
Duration
LIT|P| ofExam | CIA | CE Total Credit
(Hrs.)
Semester 1
25MCOCo] | Business and Human 3 3 a0 |60 | 100 | 3
Resource Management
25MCOC02 | Managerial Economics 3 3 40 | 60 100 3
»sMCOCo3 | Financial Accounting and 3|1 3 40 | 60 | 100 4
I Reporting
25MCOC04 | Marketing Management 3 3 40 | 60 100 3
SsMCOCOs | Computer Applications in 2 4 |60 | 100 | 3
Business
2sMCOCog | Cost and Management 4 3 40 |60 | 100 | 4
Accounting
CSS/ Adult Education/
Community Engagementand | 2 | - | - - - - - -
I Social Responsibility
Professional Development
25MCOPDI Course: Auditing Practices 3 0 ) 100 | Remae
Library 2
211 3| 6 20
Semester 11
»smcoco7 | Financial Markets and 3 3 40 |60 | 100 | 3
Services
25MCOCO08 | Business Research Methods 211 3 40 60 100 3
SsMCOCog | Quantitative Techniques for | 5 3 4 |60 | 100 | 3
Business
25MCOC10 | Computerised Accounting 4 3 40 | 60 100 2
1 | 5emcoct) | Micro Smalland Medium | 5 | ) 3 40 | 60| 100 | 3
Enterprises Management
Elective I Paper —1
25MCOC124/ Finance — Investment
Banking (or) 3 3 40 | 60 100 3
Elective II Paper — I
2sMcoci2n/| Marketing — Retail
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Part

Instruction | Scheme of Examination
Subject Code Title of the Paper | /Week =
Duratlon [
'L | T|P| ofExam | cia | CE | Total | Credit
Mo I _ | (Hrs.)
Marketing — Retail r

|
|
Elective III Paper — I

Banking and Insurance -
Banking Operations and

Management - . ___}L | ) |._ _i = El
&

Management (or) || }
|

Electlve I Paper - II |
Finance — Security Analysis |
and Portfolio Management |
Elective II Paper — 11 ) | .
Marketing — International | 3 3 40 60 100 3
Marketing ((or)_ |

Elective III Paper - I1 | |
Banking and Insurance- | |
Principles and Practice of

Insurance - | _ J
Inter DlSClplmary Course 4 3
Professional Certification
Course __L- _;____L_______
25MXCSS1/ CSS/ Adult Education/
25MXAED1/ Community Engagement and
25MXCSRI | Social 1al Responsibility

25MCOC13A/

25MCOC13B/

25MCOC13C

| 2

< s e

| Library .
Total 1| 22| 4|4 ol
Internship during Summer Vacation for 30 30 days p
Semester I11
! [ 23MCOCIA | Financial Manegement  [3] | | 5 [ 40 &0 ] 100 T 3
25MCOCI5 | Legal Aspects of Business | 3 | - ‘ S s w0 | 60| 100 3
e DRRERR
25MCOC16 | International Business T3] 40 |60 | 100 3
" Business Environment Self | . | ] |
25MCOC17 | Study) 2 3 100 | 100 2
|
¢ e i —— ! R
2smcocts | Machine Leaming for | 2 3140 [60| 100 | 3
 Business Analytics 1
Elective I Paper — ITI |
25MCOC]9A/ Finance = Intematlonal |
Financial Management (or) |
Elective II Paper —III
Marketing — Customer | |
25MCOC19B/ Relationship Management | l 3 et I 4
(or) |
Elective III Papér - II1 |
25McCoC19C Banking and Insurance - | |
| Modern Banking Technology | | | ‘

3



Part

Subject Code

Title of the Paper

Hours of
Instruction

/Week

Scheme of Examination

L

T|P

Duration
of Exam

CIA
(Hrs.)

CE Total

Credit

25MCOC20A/

25MCOC20B/

25MCOC20C

Elective I Paper — IV
Finance — Tax Planning and
Management (or)

Elective II Paper — IV
Marketing — Service
Marketing (or)

Elective III Paper — 1V
Banking and Insurance —
Risk Management in Banking
and Insurance

60 100

25MCOC21

Mini Project

- 100

- 100

25MCOC22

Internship

100

- 100

[\

II

Multi-Disciplinary Course

3 100

- 100

25MCOPD2

Professional Development
Course: Banking and
Financial Institutions

- 100

- 100

Remarks

Library /

Total

27

28

Semester IV

25MCOC23

Research/ Project/ Thesis/
Patent

- | 27

100

100 | 200

20

11

25MCOPD3

Professional Development
Course: Introduction to
Environment, Social and
Governance

- 100

- 100

Remarks

Total

30

20

Total Credits

96

*[ - Lecture T-Tutorial, P- Practical

Other Course to be undergone by the students.
MOOC Courses — 2 to 4 credits - Credit transfer may be claimed

Note: Maximum 96+ 2 credits to earn the degree.

** Students who exit at the end of 1% year shall be awarded a Postgraduate Diploma.

Courses offered to other Department Students

Inter-Disciplinary Courses offered to the students of School of Arts and Social
Sciences and School of Commerce and Management.

Inter-Disciplinary Course Subject Semester | Hours of Credit/
Code Instruction/ Course
Week
1. Accounting with Computer | 25MCOIO01 I 4 4
Applications
2. Commercial Banking 25MCOI02 11 4 4
Operations




. Multi—Disciplinary Courses offered to the students of other domains,

‘Multi—Disciplinary Course Subject Semester | Hours of Credit/ |
Code Instruction/ Course |

Week _j

25MCOMOI 2 |

2. Micro and Smal] Enterprises 25MCOMO02

* Professional Certification Courses offered to the students of any course including
Commerce,

Total Hours of

e B R Su bject Instruction Credit/
Professional Certification Course Code Semester (Out of Working Course
Hours l

. _Securities Market

2. Digital Marketing “25MCOPC2_

- Hours of
Subject )
Code Semester Instruction/
Week

® Course offered to MCA students

Credit/
Course

l. " Accounting and Managerial
Decisions




Business and Human Resource Management

Semester: I Hours of Instruction/Week: 3-L: 3
25MCOC01 No. of Credits: 3
Course Objectives:
1. To provide an comprehension of management principles, organisational structures and their
applications in business.
2. To equip knowledge of human resource management functions, workforce
planning and employee development.
3. To develop insights into leadership, motivation, performance appraisal and organisational
behavior for effective people management.
9
Unit 1: Management and Organisation
Functions of Management - Levels of Management — Skills of Management- Scientific
Management — Principles of Organisation - Formal and Informal Organisation- Mechanistic
and Organic Structures — Main forms of Formal Organisation - Span of Management -
Meaning - Determining Span - Factors influencing the Span of Supervision (Self study).
9
Unit 2: Authority and Leadership
Concept of Authority, Power, Responsibility and Accountability - Delegation of Authority -
Decentralization of Authority. Motivation, Leadership — Concept and Theories. Leadership
from the ancient scriptures. Corporate Governance and Business Ethics (Self study).
9
Unit 3: Human Resource Management (HRM) and Workforce Planning
Human Resource Management — Concept - Functions- Evolution and growth of HRM-
Qualities of good HR Manager- Changing roles of a HR Manager- HRM Models-Environment
of HRM- Challenges of a HR Manager- Planning the Human resources-Importance- Human
Resource Planning (HRP) - Factors affecting HRP - Steps in HRP - Job analysis- Job
description- Job specification (Self study).
9
Unit 4: Recruitment and Training
Recruitment and Selection: Nature- Factors- Procurement process- Evaluation and Control
Placement- Induction- Objectives of recruitment sources- Internal and External recruitment -
Testing- Interviews- Types- Barriers. Training and Development: Orientation-Nature- Process-
Career Development- Management development- Assessment of training needs- On the Job
training methods- Off the Job Training methods - Evolution of effectiveness of training
programmes — Al enabled recruitment and hiring (Self study).
9
Unit 5: Compensation and Performance
Compensation Management: Job evaluation; Incentives and fringe benefits. Performance
appraisal including 360-degree performance appraisal. Collective bargaining and workers’
participation in management. Personality - Perception; Attitudes; Emotions; Group dynamics;
Power and Politics; Conflict and negotiation; Stress management. Organizational Culture:
Organizational Development and Organizational Change (Self study).
Total Hours 45



Text Books:

I. Aswathappa K., Sadhna Dash (2023). Human Resource Management. Tata McGraw Hill

Education India Pvt. Ltd, New Delhi.

2. Koontz H. & C. O Donnell (2016). Principles of Management. An Analysis of Managerial
Junctions, Mc Graw-Hill, London.

Books for Reference:

I. Neeru Vasishth., (2022). Principles of Management, Taxmann’s Publication.

2. Prasad L. M. (2024). Principles and Practice of Management. Sultan Chand and Sons, New

Delhi.

3. Subbarao P. (2021). Essentials of Human Resource Management and Industrial Relations,
Himalaya Publishing House, Mumbai,

Course Outcomes:

1.

2.

B

S

Apply the fundamental principles of management and contents of organisational structyre
of corporate.

Analyze the concepts of authority, leadership, motivation and corporate governance in
business
Apply human resource Mmanagement practices including planning, recruitment and
selection.
Evaluate training, development and performance appraisal methods for employee growth.
Assess compensation management, organisational behavior and change management
strategies.
CO - PO Mapping
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Managerial Economics

Semester 1 Hours of Instruction/Week: 3 L:3
25MCOC02 No. of Credits: 3

Course Objectives:

1. To understand the market demand and techniques of demand forecasting.
2. To learn about production function and its application on cost.

3. To assess the pricing policies and practices to determine price.

Unit 1: Nature and Scope of Managerial Economics 9
Nature and Scope — Objectives of Business Firm- Business Decisions and Economic Analysis —
Insights into Economics from Arthashastra - Gap between Theory and Practice and the Role of
Managetial Economist. Fundamental Economic Concepts and Principles — Time Perspective —
Managerial Economist — Role and Responsibility. Theory of Consumer Choice : Cardinal Utility
Approach- Law of Diminishing Marginal Utility ; Applications and Uses — Principle of Equi-
marginal Utility- Consumers Equilibrium- Indifference Curve Analysis of Demand, Properties, —
Effects — Giffen Paradox - Marshall’s Cardinal Utility Analysis vs. Indifference Curve Analysis —
Application and Uses of Indifference Curve (Self-study).

Unit 2: Demand Analysis 9
Demand Analysis - Determinants of Market Demand - Demand Distinctions - Demand Estimation
for Consumer and Non-consumer Durable Products- Demand Forecasting- Techniques of Demand
Forecasting - Recent Trends — Control of Demand. Law of Demand- Exceptions to the Law of
Demand - Demand Functions and Demand Curve - Changes in Demand- Elasticity of Demand —
Meaning and Importance - Price Elasticity of Demand - Income Elasticity and Cross Elasticity-
Using Elasticity in Managerial Decisions (Self-study).

Unit 3: Production Theory 9
Factors of Production- Theory of Production — Importance — Production Function — Law of
Variable Proportions — Law of Diminishing Returns — Production Function with Two Variable
Factors- Isoquants — Types — Production function with all Variable Inputs — Cost of Production and
Cost Curves : Concept of Cost — Accounting cost and Economic cost — Short run and long run cost
_ Fixed and Variable cost — Marginal cost — Average cost - Determinants of cost — Relationship
between Average and Marginal cost curves — Cost Ooutput relationship in the short run and in the
long run — Cost functions — Economies and Diseconomies of scale (Self-study).

Unit 4; Price Determination under Market Conditions 9
Classification of Market — Characteristics of Different Market Structures — Concept of Average and
Marginal Revenue — Equilibrium of the Firm and Industry under Perfect Competition — Perfect
Competition — Price Determination under Perfect Competition — Pricing Under Imperfect
Competitions: Price Determination under Pure Monopoly — Monopoly. Pricing and Output
Decisions in the long run and in the short run — Price Discrimination under Monopoly — Pricing
and Output Decisions under Monopolistic Competition — Pricing and Output Decisions under
Oligopoly— Kinked Demand Curve Analysis (Self-study).



Unit S: Pricing Practices and Business Cycles 9
Pricing Practices: Pricing policies — Methods of price determination in practice — Pricing of
multiple products — Price determination- International price discrimination and dumping, Transfer
pricing — Problems in pricing — Price forecasting. Business Cycles: Nature and phases of a
Business Cycle: Theories of Business Cycle — Psychological, Profits monetary, Innovation,
Cobweb, Samuelson and Hicks Theories, Inflation Definition, Characteristics and Types: Inflation
in terms of Demand — Pull and Cost-push Factors; Effects of Inflation (Self-study).

Total Hours 45
Discuss relevant case studies

Text Books:

1. Sankaran S.(2023). Managerial Economics, Margham Publications, Chennai.

2. Varshney R.L and Maheshwari K.L. (2021). Managerial Economics, Sultan Chand &
Sons, New Delhi.
Books for Reference:

1. Andrew Ashwin, Mark Taylor and N. Gregory Mankiw(2021). Managerial Economic.
Cengage Learning.

2. Baya, Michael R. (2024). Managerial Economics and Business Strategy, McGraw Hill Inc.,
Newyork.

3. Baumol William J.(2022). Economic Theory and Operations Analysis, Prentice Hall,
London.

4. Chopra O.P. (2022). Managerial Economics, Tata McGraw Hill, Delhi.

5. Jain T.R. and Ohri (2022). Introductory Macroeconomics and Indian Economic
Development,VK Global Publications Pvt. Ltd.

Course Outcomes:

I.- Knowledge about economic theories and principles and their applications in managerial
decision making.

Understand law of demand and techniques of demand forecasting.
Knowledge on production function and its application on cost determination.

Knowledge on pricing policies and practices under different market conditions
Cognise on theories of business cycles.

Al
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Financial Accounting and Reporting

Semester: I Hours of Instruction/Week: 4-L: 3, T: 1

25MCOC03 No. of Credits: 4

Course Objectives:

1. To acquire the ability to apply specific accounting standard and legislation to different
transactions and events in preparation and presentation of financial statements.

2. To gain knowledge on valuation of assets and liabilities and economic value added and
market value added

3. To get insights on inflation accounting, human resources accounting, environmental
accounting, forensic accounting and green accounting

1
Unit 1: Accounting Standards 0

Accounting Standards : Introduction-Importance—Application of Specific ~Standards:
Contingencies and events occurring after the balance sheet date (Ind AS4) - Net profit or loss for
the period, prior period items and changes in accounting policies (Ind ASS5) —Construction
contracts (Ind AS7) —Revenue recognition (Ind AS9) —Accounting for amalgamations (Ind
AS14) — — Related party disclosures (Ind AS18) —Leases (Ind AS19) —Earnings per share (Ind
AS20) —Accounting for taxes on income (Ind AS22) —Discontinuing operations (Ind AS24) —
Intangible assets (Ind AS26) — Provisions, contingent liabilities and contingent assets (Ind
AS29) (Self study).

Unit 2: Accounting for Assets and Liabilities and Intangible assets 5
Accounting for Fixed Assets-Components of Cost of Fixed Assets - Recording of Fixed assets

of Special types - Depreciation of Fixed assets-Disclosure of Fixed assets in the Financial
statements- Valuation of Fixed assets and Current assets - Valuation of Investment-
Classification, Measurement and Valuation of Liabilities - Nature and Features of Intangible
assets-Amortization of Intangible Assets - Retirements and Disposals of Intangible assets
(Self study).

Unit 3: Inflation Accounting and Human Resources Accounting 10
Accounting for Price level changes (Inflation Accounting)-Meaning-Approaches to Price Level

Accounting-Current Purchasing Power Accounting, Current Cost Accounting, Specific and
General Price Level Accounting-Advantages and Disadvantages of Accounting for Price Level
changes. Human Resource Accounting-Meaning-Need-Benefits and Limitations-Valuation of
Human Resources- Recording and Disclosure in Financial Statements. Social Responsibility of
business-CSR-Meaning of Social Accounting-Approaches-Measurement of Social Cost
Benefit (Self study).

Unit 4: Environmental Accounting, Forensic Accounting and Green Accounting 10
Environment accounting —Concept — Need - Approaches to environment - Elements -
Mechanism of Environment accounting - Reporting requirements of Environment

Accounting; Forensic Accounting - Forensic Accounting-Frauds in Accounting-Meaning of
Forensic Accounting-Difference between Traditional Accounting and Forensic Accounting-
Techniques of Forensic Accounting-Detection Techniques used in Forensic Accounting. Green
Accounting - Meaning - Importance - Need for adoption of Green Accounting - Steps for
adoption of Green accounting (Self study).

10



Unit 5: Economic Value Added and Market Value Added
Measuring Business Income-Difference between Accounting Income concept and Economic

Income concept -

Need, Evolution- Advantages

10

Popularity and Limitations of Accounting concept - EVA, MVA Concepts--
and drawbacks of EVA - Calculation of EVA, MVA, NOPAT,

Calculation of Capital employed - Calculation of Weighted Average Cost of Capital; Concept of

Value added statement-Advantages - Distinctions between Value added and EVA-Classification

- Methods of Calculating Value added - Value added

form (Self study).

List of Tutorial:

1

10

Take any five companies and apply Generally Accepted Accounting Principles in
recording financial transactions and preparing financial statements.

Identify any five Public Limited Company and carry out valuation of Fixed assets,
current assets and liabilities and make recordings.

Prepare the treatment of Retirement and disposal of Intangible assets of any
hypothetical company.

Find out any Public Limited Company, prepare Human Resource Income
statement to show the contribution of human resources to the organization’s
profitability.

Prepare Social accounting of a company using various approaches.

Prepare inflation-adjusted financial statements of a Public Limited company using
CPP method.

Identify any hypothetical company, analyse EVA of a company over time, find out
the trends and factors.

Prepare Value added statements of a company in different forms.

Analyse environment disclosure of company using different Environment
accounting approaches.

Conduct a forensic accounting investigation into a company’s financial statements.

Total Hours

11

statement - Report form - Account

60



Text Books:

l.

Jain S.P. Narang. K.L. Simmi Agrawal and Monika Sehgal (2024). Advanced

Accountancy, Kalyani Publishers, New Delhi.

Books for Reference:

1.
2.
3.

Gupta R.L. (2018). Advanced Accountancy, Sultan Chand and Sons, New Delhi.
Mukherjee A. (2019). Modern Accountancy, Mc.Graw Hill Education. New Delhi.

Shukla M.C, Grewal.T.A., Gupta.S.C (2020). Advanced Accountancy, S.Chand and Sons,
New Delhi.

Course Outcomes:

1. Ability to prepare Financial Statements as per the Indian Accounting Standards.

Obtain insight into valuation of assets and liabilities.

Acquires skills for preparation of inflationaccountingand human resources accounting

Understand environmental Accounting, Forensic Accounting and Green Accounting

EZI

Acquire practical knowledge in determining economic value added and market value added
CO-PO Mapping
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Marketing Management
Semester: 1 Hours of Instruction/Week: 3 - L:3
25MCOC04 No. of Credits: 3

Course Objectives:

I." To design marketing mix strategies for products and services
2. To evaluate the consumer decision making process

3. To compare and contrast buyer behaviour

Unit 1: Introduction 9
Meaning and definition of marketing - Scope of marketing - Evolution of marketing concepts -
Production concept - Product concept - Selling concept - Marketing concept - Societal
marketing concept - Objectives of marketing - Role of marketing in economic development -
Marketing and its Environment - Micro environment - Company — Suppliers - Marketing
intermediaries — Customers - Connectors- Public - Macro environment - Demographic -
Economic - Natural — Technological marketing - Political - Legal and regulatory - Cultural -
Social marketing (Self Study).

Unit 2: Marketing Mix 9
Marketing mix - Product, price, place, promotion - Concept of product - Branding decision -
New product development - Product life cycle - Pricing - pricing objectives - Pricing strategies -
Physical distribution - Designing physical distribution system — Transportation - Warehousing -
Inventory management - Role and importance of distribution channels — Promotion - Sales
promotion - tools and techniques — advertising (Self Study).

Unit 3: Marketing Strategy and Planning 9
Marketing Strategy: Meaning-Importance-Business strategic planning - SWOT analysis - Goal
formulation - Strategy formulation - Steps in creating marketing strategies strategy formulation -
Implementation - Feedback and control. The marketing process - The nature and contents of a
marketing plan. Marketing segmentation — Concept - Types- Patterns — Bases- Benefits-
Requirements for effective segmentation — Market segmentation analysis for given products-
Product positioning — Types of positioning. Concept of target market- Diffused market-
concentrated market- Clustered market (Self Study).

Unit 4: Consumer Behaviour 9
Consumer Behaviour - Nature - Scope - Importance - Factors influencing consumer behaviour
Economic - Psychological - Cultural - Social and personal - Models of consumer behaviour —
Marshalling - Maslow Freudian - Howard Sheth. Organisational buyer - Industrial markets,
Resellers Market, Government Mark, Characteristics of Organizational Buying Process. Steps
in consumer decision process - Post purchase behaviour - Cognitive dissonance (Self
Study).

13



Unit 5: Marketing Research and Recent Trends in Marketing 9
Marketing Research Process- Nature and Scope- Elements of Marketing Research- Marketing
research process - Marketing of services- Retail marketing- Affiliated influencer marketing -
Global Marketing-Internet marketing — Green marketing — Digital marketing - Al-
enhanced marketing - Guerilla marketing (Self Study).

Total Hours 45

Text Books:

1. Ramasamy V.S. Namakumari S. (2021). Marketing Management, Macmillan India, New
Delhi.

2. Shainesh Philip Kotler, Kavin Lane Keller and Jagdesh N. Sheth (2022). Marketing
Management, Prentice Hall of India, New Delhi.

Books for Reference:

1.
2.

Mathur Reeta (2021). Marketing Management, Wide Vision, Jaipur.

Palekar, DR & Patten Shetty. P.T (2020). Marketing Management, R.Chand, New
Delhi.

Rajan Saxena (2023). Marketing Management, McGraw Hill Education (India) private
Limited, UP.

Sanjay Basotia (2020). Marketing Management, Mangal Deep Publications, Jaipur.

Course Outcomes:

1. Able to apply marketing concept effectively in the changing environment.
2. Ability to adopt appropriate marketing mix and strategies for marketing of product and
services.
3. Understand the cost effective methods for promoting sales.
4. Acquire knowledge on market segmentation.
5. Compare and contrast consumer and buyer behaviour to improve the marketability of the
product.
CO - PO Mapping
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Semester: 1

Computer Applications in Business

25MCOC0s No. of Credits: 3

Course Objectives:

1. To use MS Word to create, format, and edit professional documents such as reports, letters,
and resumes,

2. To acquire skills to create and manage data organization.
3. To design slides adding multimedia elements and applying animations and transitions.

List of Practical:

I.
2.

3.

N

10.

11.

12.

13.

14.

Resume creation with cover letter

Create a template for a business letter that includes the company’s logo, address,
and pre-formatted header.

Set up a Mail Merge to create a personalized letter for multiple recipients using an
Excel spreadsheet as a data source.

Create a hyperlink that links to another section within the same document.

Write letter to HR Managers of five different companies requesting them to allow
you to do a summer project in their companies using Mail Merge.

Create a bibliography or works cited page that automatically populates based on
the inserted citations to prepare a first page of a book to generate inserted citations.
Create student’s database in excel to relationship between tables and Manage
power Pivot Tables and Pivot chart.

Create database and Perform Conditional Operations by using excel Functions.

Create excel database to Perform Data Analysis and Business Intelligence by using
financial functions.
Prepare Excel worksheet with chart for Employee salary with the following
information

() Name of People with their age (at least 10)

(i1) Number of years they have worked with salary per month

(iii) Show the HRA, MA, TA and Hard allowances.
Calculate the total, average, maximum, minimum salary of employees and give the
chart for salary
Prepare Excel worksheet table for Cost-Benefit analysis of stadium for 10 years
with the following information. Year, Costs, Benefits, Total benefits, Discount
factor, Present Value.
Calculate the total benefits (Total benefits = Benefits - Cost), discount factor
(discount factor = 1/(1+0.1) year, Present value (Present value= total benefits*
discount factor).
Prepare Excel worksheet to calculate the variance and standard deviation of the
elements of the array.
Create Excel worksheet for Employee database to Perform Conditional Operations
by using Functions.
Creating power point presentation for a performance of a company using charts
and tables

15

Hours of Instruction/Week: 6, P: 6

[U8]

[US]



15.

16.

17.

18.

19.
20.

21.

22.

23.

24.

Create a presentation of your choice and add a note to one of the slides using auto

content wizard

Create a presentation and select one or more slides — apply a new transition,
change the speed of the transition

Create a presentation select one or more slides and apply preset animations from
animation affects :

As a sales manager to prepare a sale report of the company and present through
slideshow.

Create a invitation for annual day of the Institution

Create a Orders database. This database has several one-to-many relationships.
Create appropriate forms to list:

a) a customer and the customer’s orders;

b) an order and its detail lines;

c) a product and the order detail lines where the product is referenced;

d) a category and the products belonging to the category .

Create a database called” Bank’ with tables - Deposits and Loans. Perform the
following:

i. Find all loans made at Coimbatore branch with loan amount greater than
Rs.60,000.

ii. Find the loans with amounts between Rs.80000 and Rs.48,000.

iii. The Deposits table should have the following fields account no, branch name,
customer name, balance amount.

iv. The Loans table should have the followings fields loans account number,
branch name, customer name, loan amount.

Create a table called ‘Books’ with the following fields S.No., Book name, Author
name, Category, Price and Availability and Perform the following queries:

i. Sort the table in the ascending order of author’s name

ii. Find the author of a particular book and its price

iii. Find the details of the books which are available in the library

iv. Find the price of a particular book

v. Find the No. of books in Commerce category and arrange it in descending
order of price

Create a employee table to Consider an address attribute. Show that modeled as a
multi-level composite attribute where the component attributes include street, city,
province, country and where street includes apartment number, street number,
street name.
A college or university will keep track of several addresses for a student, but each
can be named differently: for example, consider that a student has a mailing
address and a home address. Create an ERD for a student entity type with two
composite attributes for student addresses where each comprises several single-
valued attributes.

16



25.

26.

Consider the employee entity type. a. Suppose the company needs to track the 4

names of dependents for cach employee. Show the dependent name as a multi-

valued attribute. b. Modify your ERD to show employee Dependent Name as a

composite multi-valued attribute comprising first and last names and middle

initials.

Consider a banking application can each account is identified first by an account 4

number and then by its type (Savings, Cheque and Loan). ‘
Total Hours 90

Text Books:
Shrivastava S. and Shah M.S.(2022). Computer Applications in Business, SBPD Publications,

Agra.

Virender Singh and Rajeev Sharma(2023). Computer Applications in Business, VK Global

Publications, Delhi.

Books for Reference:
1. Ashim Sen Gupta(2023). Foundation of Computing, Mahaveer Publications, Delhi.

2. Prathapan K. (2023). Computer Applications Jor Business, Walnut Publications.
3. NinuS.B.(2021). Computer Applications in Business, PBP Publications, Delhi.

Course Outcomes:

I.

Capable to format text, apply styles, use templates, insert images, and manage documents
effectively, preparing them for real-world tasks

2. Acquire skill to create and manage spreadsheets, use formulas and functions, generate
graphs, and perform data analysis tasks such as sorting, filtering, and pivot tables.
3. Able to Create Professional Presentation
4. Exposure to create dynamic slides, add animations, transitions, and multimedia, and
deliver clear presentations to an audience.
5. Able to design tables, forms, queries, and reports to manage and retrieve data efficiently
from a relational database.
CO-PO Mapping
’_CO/PO PO1 [PO2 |PO3 |PO4 |PO5 |PO6 |PSO1 |PSO2 PSO3
Co1 H H H H H H H M H
CO2 H H H M H H H M H
CO3 H H H H H M H H H
CO4 H H H H M H M H H
Cos H H H H H H H H H
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Cost and Management Accounting

Semester: 1 Hours of Instruction/Week: 4-L: 4
25MCOC06 No. of Credits: 4

Course Objectives:

1. To provide knowledge of cost accounting principles and recording systems.

2. To develop skills in financial analysis, budgeting and cost volume profit analysis for
effective decision-making.

3. To equip students with cost and management techniques.

Unit 1: Accounting System 12

Accounting system for recording costs - Cost ledger accounting — Overview of Cost and
Management Accounting- Role of Cost and Management in decision-making- Cost Category —
Preparation of cost sheet- Integral accounting. Specific order costs - Job costing - Batch
costing - Contract costing.

Unit 2: Cost Management Techniques 12
Operation is costing - Unit or output costing - Uniform Costing- Process costing - Service
Costing. Need for cost management; Cost control and cost reduction; Balance Scorecard, Total
Quality Management, Just in Time(JIT), Supply Chain Management, Enterprise Resource
planning (ERP), Theory of Constraints, Bench Marking, Business Process Re-engineering,
Management Control System (Self-study).

Unit 3: Ratio Analysis, Fund Flow and Cash Flow Analysis 12
Ratio Analysis - Nature and significance - Analysis of liquidity, efficiency, profitability, and

solvencyy of the concern - Limitations of ratio analysis. Funds Flow and Cash Flow Analysis:
Meaning and Concept - Significance - Schedule of changes in working capital - Statement of
sources and application of funds - Meaning and classification of cash flows - Uses and
significance of cash flow statement - Preparation of cash flow statement (IndAs 3) -
Comparison between funds flow and cash flow statement - Limitations of cash flow
statement (Self-study).

Unit 4: Marginal Costing and Cost Volume Profit Analysis 12
Marginal costing - Characteristics and Assumptions of marginal costing - Marginal costing vs.
absorption costing - Profit-Volume ratio - Cost-Volume- Profit analysis - Break-even analysis
- Break-even charts - Managerial applications of marginal costing - Advantages and
limitations of marginal costing. Budgeting and Budgetary Control : Nature - Objectives of
Budgeting and Budgetary control - Determination of key factors - Classification of budgets —
Preparation of functional, fixed, flexible and master budget - Advantages and limitations of
budgetary control - Performance budgeting - Zero-base budgeting - Activity based
budgeting - Rolling over budgets (Self-study).
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12

Unit 5: Standard Costing and Variance Analysis
Meaning of standard cost and standard costing - Steps involved in standard costing - Type of
Standards - Setting of standards - Analysis of variances - Direct material, direct labour and
overhead variances - Sales variances - Accounting treatment of variances. Responsibility
Accounting: meaning — Features - Steps involved in responsibility accounting - Responsibility
Centres - Types of Responsibility Centres (Self-study) - Transfer pricing - Importance -
Methods of transfer pricing.

Total Hours 60

Text Books:

1. Arora M.N. (2024). 4 Textbook of Cost and Management Accounting, Vikas Publishing
House Pvt. Ltd, New Delhi.

2. Jain S.P., Narang K.L. Simmi Agarval and Monika Sehgal (2024). Cost and

Management Accounting, Kalyani Publishers, New Delhi.

Books for Reference:

1. Maheshwari S.N. and Mittal S.N. (2024). Cost Accounting: Theory and Problems, Shree
Mahavir Book Depot, New Delhi.

2. Manoj Trivedhi R. P. (2025). Cost Control and Management Accountings, Pankaj
Publishers, New Delhi.

3. Reddy T.S. and Reddy Y.H.P (2020). Cost and Management Accounting, Margham
Publishers, New Delhi

Course Outcomes:

1. Apply various costing methods to determine and control costs effectively.

2. Apply advanced cost management techniques to enhance organizational efficiency

3. Analyze financial statements using ratio analysis, fund flow and cash flow analysis for
better decision making.

4. Utilize marginal costing and cost-volume-profit analysis for business planning and
strategy

5. Implement variance analysis to monitor and improve financial performance.

CO - PO Mapping

[CoPO__[PO1I _[PO2 [PO3 | PO4 |PO5 | POG PSO1 | PSO2 [ PSO3 |
Cco1 H H H M M H M L H
CcOo2 H H H M H M M M H
Cco3 H H H M M M H M H
CO4 H H H H M H M M H
Ccos5 H H H H H H H M | H
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Professional Development Course
Auditing Practices

Semester: 1 Hours of Instruction/Week: 3, L: 3
25MCOPDI No. of Credits: Remarks

Course Objectives:

1. To understand the importance of different types of audit.
2. To know the procedure of internal control and audit programme.
3. To acquire the knowledge on preparation of audit report.

Unit 1: Introduction 10

Auditing: Meaning and Definition— Distinction between Auditing and Accounting - Objectives -
Advantages and Limitations of Audit - Scope of Audit - Classifications of Audit — Audit Planning -
Meaning. Audit programme — Meaning — Objectives and Contents. Audit Note Book, contents,
Usefulness of Audit Note Book - Audit working papers - meaning. Ownership and Custody — Test
checking and Routine checking - Meaning. Internal control —Meaning — Definition — Objectives —
Technique for evaluation of Internal Control System. Internal check — Meaning - Objectives
difference between Internal control, Internal check and Internal Audit (Self study).

10
Unit 2: Vouching and Verification
Vouching — Meaning and Definitions - Objectives. Trading Transactions — Audit of Ledger
Scrutinizing of ledgers — Vouching of cash Receipts and Payments - Vouching of outstanding
Assets and Liabilities — Verification — Meaning - Objectives and Process — Valuation of Assets
and liabilities — Distinction between Verification and Valuation (Self study).

Unit 3: Audit and Accounting Standards 10

Types of Audit — Statutory Audit — Concurrent Audit — Stock Audit — Cost Audit — Secretarial Audit
— CAG Audit — Management Audit. Accounting Standards — Standards on Auditing Standards on
Internal Audit — Penal Provisions — Role of National Financial Reporting- Authority (NFRA) (Self
study).

Unit 4: Auditors and Audit Report 10

Auditor: Appointment — Procedures — Eligibility and Qualifications — Powers and Duties — Rotation
and Removal of Auditors — Resignation of Auditors — Remuneration of Auditors - Audit report —
Preparation and presentation. Auditor’s Responsibilities and liabilities towards Shareholders, Board
and Audit Committee - Restriction on other Services (Self study).

5
Unit 5: Recent Trends in Auditing
EDP Audit — Meaning — Division of auditing in EDP environment. Impact of Computerization.

Total Hours 45
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Text

I.

Books:
Dingar Pagare (2020). Auditing, S.Chand & Sons, New Delhi.

2. Tandon B.N., Sudarsanam and Sundharabahn. S. (2023). A Hand book of Practical

Auditing, S.Chand & Sons, New Delhi.

Books for Reference:

1.

2.

3.
4.

Kumar R., & Sharma V. (2015). Auditing: Principles and practice. PHI Learning Pvt.
Ltd..

Pratt, M., Van Peursem, K., & Garg, M. (2022). Auditing theory and practice. Cengage
AU.

Saxana (2022). Principles of Auditing, Himalaya publishing House, New Delhi.
Sharma T.R. (2021). Auditing, Sahitya Bhawan, New Delhi.

Course Outcomes:

1.~ Gain knowledge on different types of auditing in an organization.

2. Acquire knowledge on preparation and procedure of audit, audit programme and
fundamental principles for internal check.

3. Acquire knowledge on the verification techniques of assets, liabilities and its
valuation for internal and external audit.

4. Understand the law relating to appointment, rights, duties and liabilities of an
auditor and preparation of audit reports.

5. To understand the general approach of audit in EDP environment.

CO-PO Mapping

| _coro | Po1 | PO2 | PO3 | PO4 | PO5 | POG [ Pso1 | psoz | Pso3

| co1 H H H H H M H H M
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CO5 H H | H M H H | H M H
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Financial Markets and Services
Semester: 11 Hours of Instruction/Week: 3-1.: 3
25MCOC07 No. of Credits: 3
Course Objectives:
1. To understand the Structure of Indian Financial System.
2. To learn the Operations of Financial Markets.
3. To get Familiarity on various Financial Services offered.

Unit 1: Financial System and Money Market 9
Indian Financial System: Meaning — Objectives — Structure — Functions — Classifications-
Components- Role in the Indian Economic Development - Financial Sector Reform- Money Market -
Significance—Instruments of Money Market including Call Money, Commercial Bills, Commercial
Papers, Certificates of Deposits, Repo and Reverse Repo, Money Market Mutual Funds (MMMFs),
Money Market Derivatives and Primary Dealers. (Self-Study).

Unit 2: Capital Market and SEBI 9
Capital Market — Meaning - Structure, Instruments of Capital Market; Primary Market: Functions —
Methods of Floating New Issues — Intermediaries including Merchant Bankers, Underwriters,
Bankers, Brokers and Registrars to the Issue, Debenture Trustees, and Portfolio Managers; Secondary
Market: Listing and Online Trading of Securities — Categories of Shares — Primary Market Vs.
Secondary Market — Central Depository Services Limited (CDSL) and National Securities Depository
Limited (NSDL) - Securities and Exchange Board of India (SEBI) —Functions — Powers. (Self-
study).

Unit 3: Merchant Banking 9
Origin and evolution — Scope — Functions — Commercial banking vs. Merchant banking- SEBI
Regulations on Pre—issue and Post— Issue, Obligations of Merchant Banker. (Self-Study).

Unit 4: Credit Rating and Factoring 9
Credit Rating - Significance — Features — Process of credit rating — Advantages and drawbacks of
credit rating- Rating Methodology of CRISIL, CARE, ICRA, FITCH; SEBI regulations on Credit
Rating; Factoring -Mechanism — Functions — Types; Factoring Vs. Bills Discounting — Legal Aspects
of Factoring Agreement (Self-Study).

Unit 5: Venture Capital Financing and Mutual Funds 9
Venture Capital Financing - Features — Stages of Venture Capital Financing (VCF) — Financial
Analysis — Investment Nurturing - Types — Exit route -Management buy—ins and management buy—
outs — Mezzanine Finance — VCF Scenario in India — SEBI Regulations on VCF; Mutual Funds:
Concept — Classification of Mutual Funds — Organization and management — Mutual Funds
Evaluation — SEBI Guidelines on Mutual Funds (Self-study).

Total Hours 45
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Text Books:
1. Bharathi V. Pathak (2023), Indian Financial System. Pearson Education. Bangalore,
2. Bhole I. M (2022). Financial Markets and Instructions. Tata McGraw Hill. New Delhi.
Books for Reference:"
1. Khan M.Y (2023). Indian Financial System. Tata McGraw Hill. New Delhi.
2. Manchi Raju H R (2023). Merchant Banking .Wiley Easter Ltd. New Delhi.
3. Shanmugham (2023). Financial Services. Wiley India Private , Bangalore.
Course Outcomes:

Gain knowledge on Indian Financial System.

Obtained knowledge and application of capital market operations.
Impart knowledge on Merchant Banking.

Acquainted on Credit Rating and Factoring.

Familiarity and Operational Skill in Venture Capital Financing.

& i SRS

CO - PO Mapping
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Business Research Methods

Semester: 11 Hours of Instruction/Week: 3 -L: 2, T: 1
25MCOCO08 No. of Credits: 3

Course Objectives:

1. To obtain knowledge of Business Research

2. To gain effective knowledge on Problem solving and the Statistical Tools
3. To gain knowledge on Publication Ethics and Citation Enhancement

Unit 1: Introduction of Research 6
Research- Meaning - Definition — Characteristics —Objectives — Criteria for a Good Research

Problem — Types— Applied Research, Descriptive Research, Historical Research, Exploratory
Research, Experimental Research, Case Study Research, Survey Research and Inter-disciplinary
Research. Research Problem — Selecting and Defining the Problem — Research in Functional
Areas of Business — Production, Marketing, Finance (Self — Study).

Unit 2: Research Design 6
Research Design — Factors affecting research design — Types, Sampling Design — Meaning —
Types of Sampling Design — Probability and Non — Probability Sampling — Sampling Design (Self
— Study).

Unit 3: Measurement and Scaling 6
Measurement Scales — Tests of Sound Measurement. Scaling — Important Scaling Techniques.
Data Collection — Primary — Secondary. Personal and Public Documents — Tools for primary Data
Collection — Questionnaire and Schedules — Contents Analysis, Steps in Framing Questionnaire.
Interview — Types, Pilot Study — Pre— Testing, Secondary Data — Sources (Self — Study).

Unit 4: Processing of Data 6
Data Processing — Steps in Data Processing — Editing — Coding — Classification — Transcription
and Tabulation. Measures of Central Tendency — Measures of Dispersion, — Trend— Correlation
and Regression - Testing of Hypothesis: Hypothesis — Formulation of Hypothesis — Types of
Hypothesis — Functions of Hypothesis - Parametric Test — Analysis of Variance ( ANOVA) and
T — Test - Non—Parametric Test — Chi-square test — Z test — Mann-Whitney U Test - The Kruskal —
Wallis Test — WilCoxon Signed Rank Test using Statistical Analysis Software. Interprétation —
Techniques Report Writing — Significance of Report Writing — Types of Reports — Steps in
Drafting Research Report (Self — Study).

Unit 5: Publication Ethics 6

Introduction to Philosophy — Definition, Nature and Scope — Concept — Branches — Ethics:
Definition — Moral Philosophy — Nature of Moral Judgments and Reactions — Ethics with Respect
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to Science and Research, Intellectual Honesty and Research Integrity — Scientific Misconducts:
Falsifications — Fabrication, and Plagiarism (FFP), Redundant Publications: Duplicate and
Overlapping Publications, Salami Slicing, Selective Reporting and Misrepresentation of Data,
Open Access Publishing, Publication Misconduct, Databases and Research Metrics, Indexing
Databases, Citation Databases: Web of Science, Scopus, Rescarch Metrics, Impact Factor of
Journal as Per Journal Citation Report, SNIP, SJR, IPP, Cite, Score. Metrics: H-Index, G Index,
I10-Index, Altmetrics (Self — Study).

List of Tutorial:

. Conduct a case study on a successful business and identify key factors ]
contributing to its success.

2. How can businesses leverage research to strengthen their competitive edge in 1
the industry? '

3. Develop a research proposal for investigating customer loyalty in an e- 1
commerce platform.

4. Analyse a company's production process and suggest research-based 1
improvements for efficiency.

5. Design a simple random sampling process for selecting 100 students from a 1
school of 1000 students.

6. A sociologist wants to study the lifestyle of street vendors in an urban area- 1
Which sampling method would be most appropriate: stratified, quota, or
snowball? Why?

7. Design a market research study that incorporates multiple scaling techniques. 1

8. Design a pilot study plan for researching public opinion on electric vehicles. 1

9. Compare qualitative and quantitative methods of primary data collection with 1
suitable examples.

10. Perform data editing and coding on a small dataset and prepare a report. 1

11. Discuss the ethical implications of falsification, fabrication, and plagiarism in 1
academic research.

12. How can you check if a journal is indexed in Scopus or Web of Science? 1
Demonstrate the steps for verifying this information.

13. Explore Scopus and find the top-cited journals in a specific discipline. 1

14, Analyze a research article and summarize its key findings in astructured report 1
format.

15. Prepare a sample abstract for a research study on the impact of social media 1

on students’ academic performance.

Total Hours 45
Text Books: '
1. Kothari C. R. (2023). Research Methodology, Sultan Chand Publications, New Delhi.

2. Panneer selvam R. (2023). Research Methodology, PHI Learning Private Limited, New Delhi.
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Books for Reference:

1. Michael. B.P (2023). Research Methodology in Management, Himalaya Publishing House,
Mumbai.

2. Ranjit kumar (2023). Research Methodology a Step-by-Step guide for beginners, Sage
Publication Private Limited, New Delhi.

3. Gupta Mukul, Gupta Deepa. (2023). Research Methodology, PHI Learning

Private Limited, Delhi.
4. Gupta S. P (2023). Statistical Methods, Sultan Chand and Sons, New Delhi.

Course Outcomes: .
1. Capable to implement the different types of research problems
2. Familiarity in developing research design and sampling techniques
3. Knowledge on measurement and scaling techniques and tools for data collection
4. Ability to process the collected data and Application of statistical tools for testing
hypothesis and preparation of research report

5. Application of publication Ethics in Research
CO - PO Mapping
~CO/PO [ PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PSO1 | PSO2 | PSO3
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Quantitative Techniques for Business

Semester: I1 Hours of Instruction Per Week :3 —L:3
25MCOC09 No. of Credits :3

Course Objectives:
1. To learn the different quantitative techniques for application in business.
2. To enable decision making in complex business situations.
3. To apply the appropriate techniques for the effective utilization of resources.

Unit 1:Quantitative Approach 9

Introduction — Quantitative Approach to Decision Making — Characteristics of Operational Research —
Techniques of Operational Research ~Operational Research Methodology — Models and Modeling in
Operational Research . Probability - Definition — Rules of probability — Addition and Multiplication
Rules — Simple Business Application Problems— Probability Distribution — Expected Value Concept -
Baye’s Theorem and its applications (Self Study)

Unit 2: Queuing and Decision Theory 9

Queuing Theory — Meaning — Objectives — Limitations — Elements of Queuing System — Queuning and
Cost behaviour — Single Channel, Single Server Queuing Model — Multiple Channel Model — Queuing
Models — Performance Measures of Queuing System — Decision Theory — Expected Value of Perfect
Information (EVPI) — An Alternative Approach-Minimizing Expected Losses — Marginal Analysis —
Utility as a Decision Criterion — Decision Tree Approach to choose Optimal Course of Action (Self
Study).

Unit 3: Transportation Problems 9

Transportation problems — Methods of Finding Initial and Optimum Solutions — Northwest Corner
Method —~ Least Cost Method — Vogels Approximation Method - Degeneracy — Unbalanced
Transportation Test for Optimality — Modified Distribution (MODI) Method — Assignment problems —
Unbalanced — Maximization problems — Least Time Transportation Model — Transhipments Model
(Self Study).

Unit 4: Network Scheduling Techniques 9

Introduction — Drawing a Network — Critical Path Method(CPM) — Calculating Earliest Start Time —
Calculating Latest Finish Time (LFT) - Resource Analysis in Network Scheduling : Control of project
costs — Time Cost optimization — Programme Evaluation and Review Technique(PERT) — Network
Crashing ( Time-cost Trade-off ) — Graphical Evaluation and Review Technique (GERT) (Self
Study).
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Unit 5: Linear Programming

Basic requirements of linear programming problems — Graphical solution to maximisation problems—
Minimization problems — Basic assumptions of linear programming — Simplex method — Setting up the
initial Solution — Simplex solution to a minimization problems — Dual simplex method — Problems

based on mixed constraints (Self Study).

Total Hours

Text Books:

1. Deepak Bansal (2023). Quantitative Techniques for Business, Thakur Publication Pvt. Ltd.,

Lucknow.

2. Gupta M.P. & Khanna R.B. (2022). Quantitative Techniques for Decision Making, PHI
Learning, Private Limited, New Delhi.

Books for Reference:
1.Gupta P.K. & Manmohan (2022). Problems in Operations Research Methods and Solution.
Sultan Chand & Sons, New Delhi.
2.Khanna R.B. (2022). Quantitative Techniques for Managerial Decisions, PHI Learning Private
Limited, New Delhi.
3.Singh J.P. & Singh N. P. (2023). Quantitative Techniques and Operations Research, Ane Books
Pvt. Ltd., New Delhi.
4. Vohara N. D. (2021). Quantitative Techniques in Management, Tata McGraw Hill Publishers,
New Delhi.

Course Outcomes:

%

2
3.
4
5

Ability to apply the concepts of Quantitative Techniques & Probability theorem.
Capable to take decisions-based Queuing & Decision theory.

Builds strategies for the effective utilization of resources.

Acquire knowledge on optimum allocation of resources.

Use Linear Programming techniques to identify possible solution for a business problem.
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Computerised Accounting

Semester: 11 Hours of Instruction/Week: 4: P:4
25MCOC10 No. of Credits: 2
Course Objectives:
1. To expose the students to computer application in the field of accounting
2. To impart knowledge and skill in accounting software.
3. To cater the students on concurrent accounting needs of the industry
List of Practical
Creation of new Company-Altering and deleting of companies
Data and Security Management in Tally.
Creating Groups and Ledger Types
Recording transactions in Accounting Vouchers.
Create and Post Adjusting Journal Entries
Creation of Stock Group, Category, Items, and Units of Measures
Distribution of Stock items to different godowns
Preparation of Bill Wise Purchase and Sale Entries.
Setting and Enforcing Credit Limit and display of out standings
Perform Bank Reconciliation Statement.
Creating and posting GST Transactions
Display of Profit and Loss Account, Balance Sheet, Inventory Reports and Stock
Summary
13.  Payroll processing of an employee
14.  Generate a Cash Flow Statement
15.  Analyze the Performance of an Organization by using Ratio 4
Total Hours 60
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Text Books:

1. Shraddha Singh (2021). Tally ERP 9.0, V&S Publishers, New Delhi.

2. Tulsian and Bharat Tulsian,P C (2023). Fundamentals of Accounting, McGraw Hill
Education (India) Pvt Ltd, New Delhi.

Books for Reference:

1. Ashok K Nadhani (2022). Tally. ERP 9 Made Simple Basic Financial Accounting, BPB
Publication, New Delhi.

2. Nadhani (2021). Mastering Tally.ERP 9, BPB Publication, New Delhi.

3. Kogent Learning Solutions Inc. (2021) Tally.ERP 9 in Simple Steps, Wiley India Private
Limited, New Delhi.
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Course Outcomes:
1. Obtain Advanced Bookkeeping Skills

2. Able to Perform Bank Reconciliations and Maintain Financial Accuracy

3. Competent to Generate Key Financial Reports

4. Capable to Create and Manage Payroll Systems

5. Ability to Interpret and Analyze Financial Statements and Reports to Support

Business Decision-Making.
CO-PO Mappin
CO/PO PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PSO1 | PSO2 PSO
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Micro, Small and Medium Enterprises Management

Semester: 11 Hours of Instruction/Week: 3-L: 2, T: 1

25MCOC11 No. of Credits: 3

Course Objectives:

1. To inculcate the spirit of entrepreneurship among the students and make them job creators instead
of job seekers

2. To inculcate knowledge on the procedure for setting up of enterprises.

3. To provide information regarding the government schemes for the promotion of entrepreneurship
in India.

Unit 1: Entrepreneurship and Role of Entrepreneurs ¢

Entrepreneurship — Meaning — Need- Characteristics, Concepts, Entrepreneurial process, Motivation-

Approach - Theories of Entrepreneurship, Functions of entrepreneurship, Entrepreneurship

Development- Issues and Prospects - Role of Entrepreneurship in Economic Development, Qualities

of Entrepreneur, Entrepreneurs Skills and Pre-requisites of Entrepreneurs, Types of Entrepreneur,

Responsibilities and Challenges of Entrepreneurs (Self Study).

Unit 2: Entrepreneurial Environment 6
Environment Assessment: Socio-Cultural, Economic, Political and Legal Influences. Approaches to

Business Idea-Creativity Process, Innovation and Value Creation. Assessment of Business

Opportunity and Developing Effective Business Plans. Entrepreneurial Progress in India (Self

Study).

Unit 3:Establishing a New Enterprise 6

MSME - Meaning - Definition- Objectives -Setting Up of MSMEs, Role of MSMED Act, 2006 for
the Furtherance of Entrepreneurial Development.- Size of Business Unit- Factors Determining the
Size of Business Unit (Self Study).

Unit 4: Government Sponsored Schemes and Institutional Support 6

Central and State Governments Sponsored Schemes for MSMEs — Credit Guarantee Trust for Micro
and Small Enterprises- Technology Up Gradation schemes and .Marketing Assistance Schemes-
Institutional Support System for MSMEs-Finance- Technical and Marketing (Self Study).

Unit 5: Women Entrepreneurship 6
Women Entrepreneurship - Challenges -Institutions Supporting - Consortium of Women
Entrepreneurs in India (CWEI), Federation of Women Entrepreneurs in India(FIWE). Special Bank
Schemes Promoting Women Entreprencurship viz. Cent Kalyani of Central Bank of India Credit
scheme - National Bank for Agriculture and Rural Development (NABARD) (Self Study).

List of Tutorial:

1. Analyze different leadership styles (e.g., transformational, transactional, servant 2
leadership) and identify which style is most commonly used by successful entrepreneurs.

2.  Government policies, grants, and initiatives that support entrepreneurship (e.g., tax 2
Incentives, small business loans).

3. Perform a SWOT (Strengths, Weaknesses, Opportunities, and Threats) analysis for your 2
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business idea or a real-world start-up.

4 Identify emerging technologies (e.g., Al block chain, green tech) and evaluate how these 2
technologies might create opportunities or challenges for entrepreneurs in different
industries.

5 Create a list of potential resources like raw Material, Machinery, Labor etc. available to 2
Entrepreneurs in India.

6  Explore the regulatory framework for starting a own business idea in Coimbatore or any 2
other Place.

7 Analyze the role of business incubators and accelerators in fostering entrepreneurship in 1
India.

8  Perform a cost-benefit analysis for a new project or investment in your business. Include 2
Projected costs and expected returns and calculate ROI (Return on Investment).
Total Hours 45
Text Books:
3. Gupta C.B. and Srinivasan M.P. (2022). Entrepreneurial Development. Sultan Chand
Publications New Delhi.

2. Poornima M. Charantimath (2023). Entrepreneurship Development and Small Business
Enterprises, Pearson Education India.

Books for Reference:

1. Hisrich Peters (2023). Entrepreneurship. Tata McGraw-Hill, New Delhi.

2. Michel Schaper, Thierry Volery, Paull Weber and Kate LEWIS (2010). Entrepreneurship
and Small Business Management, Wiley Publications.

3. Robert D. Hisrich, Mathew J. Manimala, Michael P. Peters and Dean A. Shepherd (2022).
Entrepreneurship, McGraw Hill Education (India) Private Limited, Chennai.

4. Sangeetha Sharma (2022). Entrepreneurial Development, PHI Learning Pvt. Ltd. New Delhi.

Course Outcomes:
1. Knowledge on significance of entrepreneurship for economic development of the country.
2. Able to analyze micro and macro factors influencing entrepreneurship.

3. Gain Knowledge on legal procedure for setting up of the enterprises and understand the
preparation of projects formulation.

4. Acquire knowledge on central and state governments’ schemes to start up and existing
enterprises. ' ;

5. Motivation to become entrepreneurs.

CO-PO Mapping
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Elective I Paper I - Finance
Investment Banking
Semester: 1I Hours of Instruction/Week: 3-L: 3

25MCOC12A No. of Credits: 3

Course Objectives:

1. To understand the evolution and concept of Investment banking and structure of investment
banks.

2. To gain insight into various investment banking operations and its services.

3.To develop an awareness on the role of Merchant Bank and Corporate Restructuring

Unit 1: Introduction 9

Investment Banking — Concept and Definition — Evolution of Investment Banking — The
Culture and Organization Structure of Investment Banks: Changing face of leadership, Risk
management, Professional behaviour and organizational values — Structure of investment banks
— Employment opportunities in investment banks (Self Study).

Unit 2: Investment Banking Operations 9

Nature of Contemporary investment banking — Service portfolio of Indian Investment banks —
Introduction to Allied business — Asset Management, Mutual funds, Hedge fund, and Private
Equity funds- Corporate advisory services, Project advisory services, Loan syndication, Venture
financing, Financial engineering - Structural analysis of investment banking (Self Study).

Unit 3: Investment Banking and Business Valuation 9

Value and Valuation — Corporate Value vs Investment Value — Business Valuation - Drivers for
Value Creation — Asset based valuation model — Financial forecasting — Determinants of
financial forecasting — Free cash flow (Self Study).

Unit 4: Core Investment Banking Services 9

Domestic Issue Management — Regulatory Frameworks for Public Offer — Important Provisions
of ICDR Regulation on Public Offer — Promoter’s Contribution in IPO & FPO —Pricing of IPO
& FPO — Conceptual perspectives in insurance management — Agreement, Underwriters risk in
firm undertaking — Underwriting — Underwriting Commission (Self Study).

Unit 5: Corporate Restructuring 9
Global capital market — Private placement-Corporate Re-organization — Rationale for Corporate
Re-organization — Mergers and Amalgamations —Types of Mergers, Structure of an
Amalgamation — Investment Banking Perspective in Merger and Amalgamations —Acquisitions,
Takeover and Buyout — Strategic Acquisitions — Debt structuring, Expansion-Tender offers-
Sells offs, Spin offs, Divestiture (Self Study).

Total Hours 45
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Text Books:

1. Pratap Giri S. (2022). Investment Banking Concepts, Analyses and Cases, Mc.Graw Hill
Publications, New Delhi.

2. Sharma C. (2021). Financial Markets, Institutions and Services, SBPD Publications, Agra.

Books for Reference:

1. Bharathi V. Pathak(2018). Indian Financial System, Pearson Education (India) Private
Limited, New Delhi.
2. Machiraju H. R. (2018). Indian Financial System, Vikas Publishing House, Noida

Course Outcomes:

1. Understand the role and functions of Investment banks.

- Instills knowledge about the operations of Investment banking,

2

3. Develop practical skills in valuation analysis.

4. Instills Knowledge on various investment banking services.
5

. Familiarize with the concepts and methodologies of corporate restructuring.

CO - PO Mapping
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Elective IT Paper I — Marketing
Retail Management

Semester: II Hours of Instruction/Week: 3
25MCOC12B No. of Credits: 3
Course Objectives:

1. To familiarize with the concept, process and management of retail business

2. To gain knowledge on store location, layout and planning process

3. To have an understanding on merchandise planning and Retail promotional mix

Unit 1: Introduction 9
Retailing -Concepts - Functions— Retailing Channels-Types-Functions- Importance- Product

retailing vs. Service retailing —Functions performed by retailers- Retail strategy — Achieving
competitive advantage and positioning Retailing environment— legal, social, economic,
technological, issues. Trends in Retailing Industry — Retailing Industry in India (Self Study).

Unit 2: Store Location and Layout 9
Retail store location and layout — Country/Region analysis — Trade area analysis — Site evaluation

and selection, Store design and layout — Comprehensive store planning, Exterior design and layout
— Interior store design and layout — Interior design elements (Self Study).

Unit 3:Merchandise Planning and Pricing 9
Planning merchandise needs and merchandise budgets — Methods for determining inventory

evaluation — Assortment planning, buyer and vendor relationship, Analysing Merchandise
performance (Self study) - Merchandise pricing — Price strategies — Psychological pricing — Mark-
up and Markdown strategies -Every day pricing, Competitive based pricing, Price skimming,
Market-oriented pricing, Marginal cost pricing-Vendor pricing.

Unit 4: Retailing Communication and Selling Process 9
Communication in the Retail selling process — Retail database — In-store customer service-
Retail customer — Retail promotion mix (Self Study) -Advertising — Sales promotion —
Publicity. Sales promotion technique- Off the Self Offers- Joint Promotions- Price Promotions-
Premium Promotions- Prize Promotions.

Unit S: International Retailing and Trends , 9
Trends in the internationalization of retailing and evolution of international retailing Globalization
and changing retail formats — Virtual store — E-tailing — International Retailing — Opportunities and
challenges New Customised Retail formats: Customized stores, Portable stores, Merchandise
depots, Retail theatre, Service malls, Custom-made stores, Interactive kiosks, Shopping
arcades (Self Study).

Total Hours 45
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Text Books:
l.Chatterjee A and Satakshi.(2021).Retail Management: Text & Cases, Himalaya
Publishing House, Bengaluru.
2.Sundara P. and Muthulakshmi, S. (2025). Rezail management : A global
perspective, Sultan Chand & Sons, New Delhi.

Books for Reference:

1. Barry Beramn, Joel R Evans and Patrali Chatterjee . (2019). Retail management: A
Strategic Approach, Pearson Education, Chandigarh, India.

2. Gibson G and Vedamani (2018). Retail Management Functional Principles and Practices,
Jaico Publishing House, New Delhi.

3. Grewal D and Levy M. (2023). Retailing management, McGraw Hill, Noida.

4. Pradhan, S.(2023). Retailing management :Text and cases, McGraw Hill, New Delhi.

Course Qutcomes:

Gain knowledge on retailing strategy

Capable to apply the procedures to select store locations and layouts

Able to apply the concepts in merchandise planning and pricing policies techniques
Ability to apply advertising and sales promotion techniques in business

Awareness on changing retail formats in global scenario

RN -
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Elective III Paper -1 Banking and Insurance
Banking Operations and Management

Semester: I1 Hours of Instruction/Week: 3-1.:3
25MCOC12C No. of Credits: 3
Course Objectives:

1. To understand the operations of Indian banking system.
2. To gain knowledge on lending policies of loans and advances in bank.
3. To know about the strategic issues and crisis management in banking.

Unit 1: Introduction 9
Banks: Types of Banks - Operational Aspect of Indian Banking System - Relationship between
banker and customer, Types of the customer, Negotiable Instruments - Cheque, Endorsement,
Dishonor - Bills of Exchange, Bills discounting and purchasing - Promissory notes - Rights and
Liabilities of Paying and Collecting Banker (Self Study).

Unit 2: Lending of Loans and Advances 9
Lending of Loans and Advances - Concept of Credit — Credit Policy — Credit Monitoring —
Production Vs Consumption credit - Credit Instruments/ Products — Credit Facilities — Fund and Non
Fund Corporate and Retail banking — Priority Sector lending — Sectoral financing —Consumer,
Agriculture, SMEs, SHGs, SSI, Tiny - Consortium Financing — Credit rating and CIBIL
Procedures (Self Study).

Unit 3:Securities and Modes of Charges 9
Securities and Modes of Charges - General principles - Secured Vs. Unsecured - Collateral securities
- Advances against tile of goods/ ornaments/ securities/ book debts etc., Modes of Charges: lean/
pledge/ hypothecation and mortgages — Guarantees and surety - Documentation procedures and
Stamping (Self Study).

Unit 4: Prudential Norms 9
Income Recognition, Asset Classification (IRAC) Norms — Capital Adequacy Norms — Asset
Liability Management - Exposure Norms for loans and investments - Off balance sheet exposure -
Management of NPA and Recovery - Lok Adalat, DRT, SARFESI and IBC — Prompt Corrective
Action (Self Study).

Unit 5: Strategic Issues in Bank Management 9
Short Term and Long term strategy goals in Banking — Mergers and Acquisition in Banking Industry
— Corporate Governance in Banking: Role of Boards and Governance Mechanism, Ethical Banking
and Corporate Social Responsibility. Bank Performance and Crisis Management: Managing
financial crisis and systematic risk, Role of Central Banks and government intervention in crisis
management (Self Study).

Total Hours 45
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Text Books:

l. Gordon E. and Natarajan K. (2021). Banking Law and Practice, Himalaya Publishing

House, New Delhi.

2. Sundharam. K.P.M and Varshney P.N. (2021). Banking Theory Law and Practice, Sultan

Chand Sons, New Delhi.

Books for Reference:

. Gulshan S.S. and Gulshan Kapoor K. (2020). Banking Law and Practice, S.Chand and

Company Ltd., New Delhi.

2. Nirmala Prasad K and Chandradass J. (2015). Banking and Financial System, Himalaya

Publishing House, Bombay,
Shekar and Shekar (2016). Banking Ti heory and Practice, Vikas Publishing House Pvt.

Ltd., Noida.

Course Qutcomes:

1. Identify the various functions of bank.

. Analyze the procedure and types of loans and advances.

2
3. Demonstrate the knowledge of various securities and modes of charges.
4. Understand various prudential norms relating to banking.

5

- Evaluate the importance of identifying strategic issues to resolve crisis in banking.

CO PO Mapping
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Elective I Paper —II - Finance

Security Analysis and Portfolio Management
Semester: 11 Hours of Instruction/Week: 3-L: 3
25SMCOCI13A No. of Credits: 3
Course Objectives:
1. To apply the basic concepts of investment
2. To use the tools and techniques of investment analysis
3. To acquire skills to construct a portfolio and evaluation
Unit 1: Investment 9
Basics of Investment — Nature and Scope of Investment Analysis — Elements of Investment -
Approaches of Investment — Concepts of Risk & Return— Types of Risk— Measurement of
Risk and Return— Measurement of Risk and Return through CAPM~— Elements of the Model —
Financial Assets (Self — Study).

Unit 2: Valuation of Equity Shares 9
Equity — Risk and Return — Capitalization of Dividend — Earning and Cash Flows — Profit
Earning Approach (PE) (Simple Problems only) Valuation of Debt Securities, Types of
Bonds — Interest. Rate Risk and Purchasing Power Risk - Yield Curves — Risk
Management in Bonds — Bonds Duration (Simple Problems only) (Self — Study).

Unit 3: Fundamental and Technical Analysis 9
Fundamental Analysis: Economic — Industry and Company Analysis — Sources of Information
for Analysis. Technical Analysis — Types of Charts — Dow Theory, Elliott Wave Theory, Odd
Lot Theory— Moving Average Analysis —Efficient Market Hypothesis. (Self-Study)

Unit 4: Portfolio Management 9

Portfolio — Basic Principles — An Overview — Planning and Implementation. Portfolio
Objectives— Portfolio Monitoring — Constraints — Portfolio Types and Needs — Statement of
Investment Policy. Portfolio Management: Portfolio Analysis — Traditional v/s Modern —
Rationale of Diversification Markowitz Theory — Effect of Combining Two Securities —
Portfolio Selection Measurement of Risk and Return (Simple Problems only) (Self-
Study).

Unit S: Portfolio Analysis 9
Sharpe the Single Index Model — Capital Market Line (CML) — Constructing Optimal
Portfolio (Simple Problems only) —Evaluation of Portfolio Performance: Measures — Reward
to Variability and Rewards to Volatility — Sharpe’s, Trynor’s, and Jenson’s Performance
Indices — Portfolio Revision (Simple Problems only) (Self-Study).

Total Hours 45
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Text Books:
1.

Kevin 8. (2022). Security Analysis and Portfolio Management, PHI Learning Private
Limited, New Delhi.

- Ranganatham M. and Madhumathi R. (2021). Investment Analysis and Portfolio

Management, Pearson Education (India) Private Limited, New Delhi.

Books for Reference:
1.
2.

Avadhani V. A (2022). Investment Management. Himalaya Publications, Mumbai.

Bhalla V. K (2022)./nvestment Management, Security Analysis and Portfolio Management.
Sultan Chand and Company, New Delhi.

. Fisher, Donald E and Ronald J Jordan(2022).  Security Analysis and Portfolio

Management, Prentice Hall, New Delhi.
Pratap Giri S. (2021). Investment Banking. Tata McGraw hill, New Delhi.

Punithavathy Pandian (2021). Security Analysis and Portfolio Management,
Vikas Publishing House, New Delhi.

Sudhindra Bhat (2022). Security Analysis and Portfolio Management, Excel Books

Course Outcomes:

1.

2.

Able to apply, investment principles and risk return model

Acquire skills to manage risk and return

3. Capable to select securities based on fundamental and technical analysis

Able to construct portfolio, know-how in understanding modern portfolio management
techniques and measures

Application of different techniques to evaluate the portfolio

CO-PO Mapping
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Elective II Paper II — Marketing
International Marketing

Semester: 11 Hours of Instruction/Week: 3
25MCOC13B No. of Credits: 3

Course Objectives:

1. To familiarize the market entry strategy driving forces of international marketing
2. To learn the international marketing environment and market segmentation

3. To analyze of the pricing strategies and product classifications globally

Unit 1: Introduction 9
International Marketing — Definition, Importance, Difference between Domestic marketing
and International Marketing — Management orientations, - Driving and Restraining Forces of
International Marketing — Opportunities and Challenges in International Marketing, Stages of
International Marketing Involvement, Motivating Factors of International Marketing, Reasons
and Strategies of Internationalization (Self — Study).

Unit 2: International Marketing Environment 9
Economic Environment, Political, Legal and regulatory Environment — International law,
Government policies, protection of intellectual property rights. Commercial Law with
countries - Marketing Laws — Cultural Environment. Environment and Sustainability.
International Trade and its Barriers, Trade in Goods & Services, Regional Integration and
Multi-lateral Trade Agreements (Self — Study).

Unit 3: International Marketing Segmentation 9
Targeting and positioning, Marketing Research - Planning for Global Markets —Decision
criteria for International business, Foreign Market entry and expansion strategies: Exporting,
Branches, Subsidies, Licensing agents and Distributors, Joint venture — Manufacturing -
Turkey operations (Self — Study).

Unit 4: Product and Pricing Decision 9
Product Decisions: Product classification, Product design considerations, New products in
international marketing - Green Marketing and Product Development, Global Brands,
Packaging - International Product Life Cycle- Industrial Product - Marketing Services
Globally. Pricing Decision: Environmental influences on Pricing decisions (Self — Study).

Unit 5: Distribution and Promotion Decision 9
Distribution Decisions: Channel objectives and Constraints, Distribution channels — Consumer
products — Industrial products, global retailing — International Channel innovation, Channel
strategy for new market entry. Promotion decision: Promotion Mix — Global Advertising and
Branding, advertising appeals — Cultural considerations — Global promotion — Al
Applications (Self — Study).

Total Hours 45
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Text Books:
1. Francis Cherunilam (2024). International Marketing. Himalayan Publishing House, New Delhi.

2. Philip.R. Cateora and John. L. Graham (2019). International Marketing, Tata McGraw Hill,
New Delhi.

Books for Reference:

1. Prateek Maheshwari (2021). International Marketing, Wiley Publication, Noida.

2. Varshney & Bhattacharya (2017). International Marketing Management, Sultan Chand & Sons,
New Delhi

3. Vasudeva P.K. (2016). International Marketing, Excel Books, New Delhi.

Course Outcomes:
1. Understand the strong fundamental concepts of international marketing

2. Develop a thorough understanding of international regulations governing markets and the global
marketing environment.

3. Understand the market segmentation strategies used in the global marketplace

Understand the strategies for product selection and pricing in global marketing

5. Acquire understanding of worldwide distribution networks and promotional strategies
from an international perspective

b
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Elective III Paper II — Banking and Insurance
Principles and Practice of Insurance

Semester: 11 Hours of Instruction/Week: 3 - L:3
25MCOC13C No. of Credits: 3
Course Objectives:
1. To enable the students to know the importance and principles of insurance
2. To educate the students to understand various kinds of life and general insurance
3. To acquire the knowledge on documentation and claim settlement

Unit 1: Introduction to Insurance 10
Insurance — Meaning — Importance of risk management — Concept of risks, meaning - Nature and
causes of business risk Types of business risk-Methods of handling risks. Meaning of Insurance,
Purpose and need, Importance, principles, Functions, Benefits of insurance; Insurance contract, nature
and types, Insurance as a social security tool, Insurance and economic development; IRDA: Role,
Functions and responsibilities (Self — Study).

Unit 2: Life Insurance 12
Life Insurance, Features and advantages of life assurance — Types of life insurance plans, Role of
Life Insurance Corporation of India and private insurers, Reinsurance — Characteristics — types of
reinsurance — Differences between reinsurance and double insurance — Claims settlement in life
insurance and Non-life insurance - Insurance document - Nomination and assignment - Alteration —
Revival - Policy loans - Surrender value (Self — Study).

Unit 3: General Insurance 10
General Insurance- Meaning — origin, Nature and growth. Fire Insurance — Meaning, nature, Policies
and Conditions of Fire Insurance- Subrogation -Marine Insurance- Meaning, nature, Principles of
marine insurance — Policies and conditions to marine insurance - Accident and motor insurance -
Health insurance — Meaning — Nature — Principles (Self — Study).

Unit 4: Channels of Distribution 5
Insurance intermediaries, Functions of Insurance agents — Insurance brokers — Surveyors and loss
assessors — Third-party administrator — Corporate Agents and Bank assurance (Self — Study).

Unit 5: Pricing and Underwriting in Life Insurance 8
Insurance pricing - Pricing objectives — Insurance rating methods —Calculation of premium Methods
of loading - principles of underwriting — Underwriting Process — Types of underwriting.

Application and Al in Insurance Sector (Self — Study).

Total Hours 45
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Text Books:
. George E. Rejda, Michael McNamara (2017). Principles of Risk Management and
Insurance, Pearson, Boston, USA
2. Periasamy P. (2018). Principles and Practice of Insurance, Himalaya Publishing
House, Mumbai.

Books for Reference:

1. Hargovind Dayal (2017). The Fundamentals of Insurance: Theories, Principles and
Practices , Notion Press, Chennai.

2. Dwivedi Shakti Prathaba (2017). Principles of Insurance, Himalaya Publishing House,
Noida.

Course Qutcomes:

1.

To learn the principles of the insurance and social security tools

2. Gain knowledge on various kinds of life insurance plansand claim settlement
procedures

3. Familiarize the types of the general insurance in India
4. Acquire the knowledge on functions of insurance intermediaries
3. To the documentation and Underwriting process in life Insurance

CO-PO Mapping
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Financial Management
Semester: 111 Hours of Instruction/Week: 3-L: 3
25MCOC14 No. of Credits: 3

Course Objectives:
1. To implement and demonstrate the concepts and techniques of Financial Management.
2. To apply financial planning in the changing personal and financial environment.
3. To use the concepts of short-term and long-term investment decisions.

Unit 1: Financial Management 9
Financial Management: Meaning — Nature — Objectives and Scope of Finance — Agency Problem-
Financial Goals - Profit Vs Wealth Maximization — Functions of Finance Manager (Self-Study)
Time Value of Money — Rationale — Techniques: Risk and Return — Portfolio Selection — Capital
Asset Pricing Model (CAPM).

Unit 2: Sources of Finance and Capital Budgeting 9
Sources of finance — Introduction - Equity Shares - Preference Shares - Deferred Shares - No Par
Shares - Debentures- Types and Features of Debentures: Capital Budgeting — Meaning and Process -
Methods of Capital Budgeting — Discounted Cash Flow Analysis — Payback Period- Net Present
Value method, Internal Rate of Return, Profitability Index Methods — Project Selection Under
Capital Rationing: Cost of Capital — Importance and Concept (Self-Study) — Measurement of
Specific Cost — Computation of Overall Cost of Capital.

Unit 3: Leverage and Capital Structure 9
Introduction — Meaning and Types of Leverage — Operating Leverage — Financial Leverage -
Distinguish Between Operating Leverage and Financial Leverage (Self-Study) - EBIT - EPS
Break Even Chart - Combined Leverage and Working Capital Leverage: Capital Structure - Factors
Determining Capital Structure - Theories of Capital Structure — Net Income Approach — Net
Operating Income Approach — Modigliani-Miller Approach - Traditional Approach.

Unit 4: Dividend Decision 9
Dividend Decision - Meaning and Forms of Dividend — Dividend Theories - Irrelevance of Dividend
- Relevance of Dividend - Factors Determining Dividend Policy - Types of Dividend Policy (Self-
Study)— Bonus Shares (Stock Dividend) and Stock (Share) Splits Stock Repurchase - Buy-Back of
Securities — Legal, Procedural and Tax Aspects.

Unit 5: Working Capital Management 9
Meaning and Concept of Working Capital — Types and Needs of Working Capital - Sources of
Working Capital: Working Capital Management — Meaning and Definition - Inventory
Management - Techniques Based on the Classification of Inventories (Self-Study) - Techniques
on the Basis of Records — Cash and Receivable Management

Total Hours 45
Note: Questions of Theory and Problems to be distributed as to 40% and 60%
Respectively
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Text Books:
I. Khan M. Y. & Jain P. K. (2023). Financial Management, Tata McGraw Hill, New
Delhi.
2. Pandey 1. M (2023). Financial Management, Vikas Publishing House, New Delhi.
Books for Reference:
1. Bhalla V.K. (2021). Financial Management, Sultan Chand, New Delhi.
2. Maheswari S.N (2019). Financial Management, Sultan Chand and Sons, New Delhi.
3. Prasanna Chandra (2022). Financial Management, Tata McGraw Hill., New Delhi.

Course Qutcomes:

1.~ Able to manage financial operation of a business.

2. Capable to take investment decisions using capital budgeting techniques
3. Ability to examine leverage and form optimum capital structure.

4. Competent to analyze the impact of dividend decisions.
5

. Proficient in applying working capital management techniques

CO-PO Mapping
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Legal Aspects of Business

Semester: III Hours of Instruction/Week: 3-L: 3
25MCOC15 No. of Credits: 3

Course Objectives:

1. To apply the provisions of Indian Contract Act, Sale of Goods Act and Companies Act in
business.

2. To infer on law relating to Information Technology, Right to Information Act (RTI) and
Intellectual Property Rights (IPRs).

3. To comply with the provisions of Goods and Services Tax (GST) in business.

Unit 1: Indian Contract Act 9
Indian Contract Act, 1872: Elements of a Valid Contract; Capacity of Parties; Free Consent; Discharge
of a Contract; Breach of Contract and Remedies against Breach; Quasi Contracts; Special Contracts:
Contracts of Indemnity and Guarantee; Contracts of Bailment and Pledge; Contracts of Agency.

Unit 2: Sale of Goods Act and Negotiable Instruments Act 9
Sale of Goods Act, 1930: Sale and Agreement to Sell; Doctrine of Caveat Emptor; Rights of Unpaid
Seller and Rights of Buyer - Negotiable Instruments Act, 1881: Types of Negotiable Instruments;
Negotiation and Assignment; Dishonour and Discharge of Negotiable Instruments.

Unit 3:Indian Companies Act, LLP Act and Competition Act 9
Companies- Definition- Nature- Kinds- Formation; Management, Meetings and Winding up of a Joint
Stock Company, Limited Liability Partnership (LLP): Structure and Procedure of Formation of LLP in
India, The Competition Act, 2002: Objectives and Provisions.

Unit 4: Information Technology Act and RTI Act, IPRs 9
The Information Technology Act, 2000: Objectives and Provisions- Cyber Crimes and Penalties. The
Right to Information Act (RTI), 2005: Objectives and Provisions. Intellectual Property Rights (IPRs):
Patents, Trademarks and Copyrights- Emerging Issues in Intellectual Property.

Unit 5: Goods and Services Tax (GST) 9
Goods and Services Tax (GST) Act, 2017: Objectives and Provisions - Types of GST- Benefits of GST;
Implementation Mechanism and Working of Dual GST. Computation of Taxable Value and Tax
Liability- Valuation Rules, Returns and Payment under GST. Refund of Taxes, Offences and Penalties,
GST Portals: GSTN Generalized System of Preference (GSPs) and Application Service Providers
(ASPs).

Total Hours 45

Note: Teaching Methods include class room interactions, case study presentations and
group discussions.
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Text Books:

1. Akhileshwar Pathak (2022). Legal Aspects of Business, McGraw Hill Publications, Chennai

2. Kapoor N.D (2022). Elements of Mercantile Law, S. Chand Sons, New Delhi.

Books for Reference:

1. Datey V.S (2022). GST in India: Law and Practice. Taxmann Publications, New Delhi.
2. Gulshan 8. S. & Kapoor G. K (2023). Business Law including Company Law. New Age

International Publishers, New Delhi.

3. Kuchhal & Vivek Kuchhal M.C (2024). Business Laws. Vikas Publishing House, Noida.

Course Qutcomes:

Padhi P.K (2024). Legal Aspects of Business. PHI Learning Private Limited, New Delhi.

1. Acquire skill to analyse the legal structure on the creation, execution, and enforcement of

contracts.

2. Able to interpret and apply legal principles related to sales contracts, Negotiable

Instruments.

3. Analyze corporate structures and their impact on business decisions and long-term

sustainability.

4. Proficient in Information Technology Act, Right to Information Act (RTI), Intellectual

Property Rights (IPRs).
5. Able to comprehend the core concepts of GST.

CO-PO Mapping
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International Business
Semester: III Hours of Instruction/Week: 3-L: 3
25MCOC16 No. of Credits: 3

Course Objectives:

1. To analyze the impact of Globalization on the growth of the international business.
2. To implement the knowledge on trading environment and operations management.
3. To provide with the knowledge and skills needed to navigate global markets.

9
Unit 1: Globalization

Globalization- Meaning- Features- Importance - Globalization of world economy - Implication-
Globalization of Indian business- International Business Vs Domestic Business - Complexities of
International Business; Internationalization Stages and Orientations. Modes of entry into
International Business- International Business Decisions-Types of International Business-National
and Foreign Environments and their Components- Economic, Cultural and Political-Legal
Environments; Global Trading Environment -Recent Trends in World Trade in Goods and Services;
Trends in India’s Foreign Trade (Self-study).

Unit 2: International Trading Environment ?
Protection- Methods of Protection- Commodity Agreement - Cartels - State Trading - Trade Blocs -
European Union - SAARC - SAPTA - GATT & WTO - GATS, TRIMS, TRIPS and PATENTS.
Trade Policy and Export Promotion: Trade Strategies- Trade Strategy of India- EXIM Policy —
Regulation and Promotion of Foreign Trade- Export Promotion - Promotional Set Up -Incentives -
Production and Marketing Assistance Facilities - EPZs, EOUs, TPIs, SEZs — Export Houses and
Trading Houses (Self-Study).

Unit 3: International Operations Management ?
Supply Chain and Value Chain Management - Make (or) Buy - Global Sourcing - Partnering
/Relationship Marketing - Global Networking of Operations - Location Strategy - International
Logistics. International Monetary System: The Pre-Bretton Woods Period- The Bretton Woods
System-Emergence of Managed Floating-EMS, ECU and EURO-The Euro Dollar Market- Foreign
Exchange Market - Determination of Exchange Rates —Exchange Control- Exchange Rate System -
Classification - Convertibility of Rupees —Devaluation- Managing Currency Exchange Risk (Self-
Study).

9
Unit 4: International Economic Organizations
International Monetary Fund - Financing Facilities and Policies -Process of IMF Lending-IMF and
International Liquidity- World Bank — Evolution of IMF-World Bank- GSTP- International
Financial Corporations -Asian Development Bank- UNCTAD- UNIDO- International Trade Centre-
Meaning and Definition of MNCs- Importance and Dominance of MNCs —-MNCs and International
Trade- Merits of MNCs- Demerits of MNCs-Multinationals in India (Self-Study)

Unit 5: International Investments i
International Investment and Finance: Types of Foreign Private Investments- Theories of
International Investments- Significance of Foreign Investments- Trade and Investments- Factors
affecting International Investments- Limitations and Dangers of Foreign Capital- Growth of FDI-
Dispersion of FDI- Cross-Border Mergers and Acquisitions- Foreign Investments in India-The New
policy- Euro/ADR Issues-Foreign Investments by Indian Companies International Trade Financing-
Institutional Finance for Export - Export Credit Risk Insurance (Self -Study)
Total Hours 45
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Text Books:
l. Avadhani V.A (2023). International Finance, Himalaya Publishing House, New Delhi.
2. Francis Cherunilam(2024). International Business, Prentice Hall of India, New Delhi.

Books for Reference:
1.

2.

Bhalla. VK, (2020). International Financial Management, Anmol Publications, New Delhi
Charles W.L.Hill (2023). International Business, Tata McGraw Hill Publishing Company,
New Delhi.

- Justin Paul (2018). International Business, Prentice Hall of India, New Delhi.

Subba Rao.P (2021). International Business, Himalaya Publishing House, New Delhi.

Course OQutcomes:

.

2.
3.
4.

Analyze the international business environment in global scenario.

Equipped with international trading strategies.

Able to assess the logistics and monetary system, and the impact on global business.
Examine the role of global financial institutions and the influence of MNCs on International
trade.

Assess the significance of foreign Direct Investment and its implications for Indian
business.
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Business Environment
(Self Study)

Semester 111 Hours of Instruction Per Week : 2
25MCOC17 No. of Credits : 2

Course Objectives:
1. To assess the internal and external environment of business.
2. To comprehend the economic and political factors affecting business
3. To enhance the skill on socio-cultural, international and technological environment.

Unit 1: Theoretical Framework of Business Environment 6
Business Environment Concept — Significance and Nature of Business Environment — Elements
of Environment — Factors Influencing Business Environment — Internal and External —
Environmental Analysis — Changing Dimensions of Business Environment — Techniques of
Environmental Scanning and Monitoring.

Unit 2:Economic Environment of Business 6
Economic System — Economic Planning in India — Government Policies — Industrial Policy —
Fiscal Policy — Monetary Policy — EXIM policy— Economic Roles of Government in India — The
Constitutional Environment — Development Banks and Relevance to Indian Business —
Economic Reforms — Liberalization and Privatization.

Unit 3: Political and Legal environment of business 6
Critical Elements of Political Environment— Government and Business— Competition Policy and
Law — Changing Dimensions of Legal Environment in India -~ MRTP Act — FEMA and
Licensing Policy — Consumer Protection Act — UN Guidelines for Consumer Protection.

Unit 4: Socio-Cultural Environment 6
Critical Elements of Socio-Cultural Environment — Social Institutions and Systems — Social
Values and Attitudes — Social Groups — Social Orientation of Business — Factors affecting social
orientation — Middle class — Dualism in Indian Society and problems of uneven income
distributions — Emerging rural sectors in India — Indian Business System — Social responsibility
of business — Consumerism in India.

Unit 5: International and Technological Environment 6
Multinational Corporations — Foreign Collaborations and Indian Business — Essential Condition
of Globalisation~ Non Resident Indians and Corporate Sector — International Economic

Institutions — WTO — World Bank — IMF and their importance to India — Policy on research and
development — Patent laws — Technology transfer — Online Services — E-Commerce — Indian
condition of E-Commerce — Electronic Banking and Franchise Business.

Total Hours 30
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Text Books:

I. Ashwathappa K. (2022). Essentials of Business Environment. Himala)'/a Publications,
Delhi.

2. Franchise Cherunillam (2024). Business Environment Text & Cases, Himalaya
publications, New Delhi.

Books for Reference:

1. Adikary M. (2020). Economic Environment of Business, Sultan Chand & Sons, New Delhi.

2. Ghosh and Biswanath (2018). Economic Environment of Business, Vikas Publication,
Noida.

3. Vivek Mittal (2017). Business Environment, Excel Books, Made Gowdas J. Deep
publications Private Ltd. New Delhi.

Course Outcomes:

1. Ability to assess the influence of various business environments.
2. Proficient in managing the business with economic systems and government policies.
3. Able to analyze the changing dimensions of legal environment.

4. Capable to assess the business through socio-cultural environment.
5. Competent with new technological policies and operations of global Institutions.

CO - PO Mapping
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Machine Learning for Business Analytics

Semester: 11 Hours of Instruction/Week: 4-L: 2, P: 2
25MCOC18 No. of Credits: 3

Course Objectives:
1. To understand data structures and formats in Excel.
2. To apply essential Excel functions for numerical, text, and date-based operations.
3. To perform text analysis, classification, and clustering in Excel.

Unit 1: Efficient Data Management and Key Excel Functions 15
Introduction to Data in Excel - Loading Data — Data Pre-processing - Basic Functions - Numeric
Functions - Text Functions - Date and Time Functions - VLookup Functions.

Unit 2: Comprehensive Text Mining, Data Analytics, and Industry Case Studies 15

Text Analysis in Excel - Text Classification - Text Clustering - Statistical Analysis - Data
Summarization - Data Visualization - Case Studies in Data Analysis : Healthcare - Finance &
Banking - Telecommunication - Marketing & Sales - E-Commerce - Intrusion Detection - Market
Basket Analysis.

List of Practical:
1. Create an Excel sheet with a dataset containing missing values, duplicates, and inconsistent 3
data.

e Remove duplicates from the dataset.

e Replace missing values with the mean of the respective column.
e Convert date values from string format to date format.

e Assume the dataset is in the range A1:E100.

2. Using the Excel dataset from Program 1,and do the following. 3
e Calculate the mean, median, and standard deviation of a numeric column.
¢ Extract the first and last names from a column containing full names.

o Convert all text values in a column to uppercase.

3. Create an Excel sheet with two datasets 3
e A table containing employee IDs, names, and departments (range A1:C100).

s A table containing employee IDs, salaries, and bonuses (range E1:G100).

4. Install and configure the necessary Excel add-ins (e.g., Analysis ToolPak, Power Query)
for text analysis and machine learning. Provide a step-by-step guide on how to install and
verify the installation.

5. Utilize Excel's Text to Columns feature to split a column containing full names into 3
separate columns for first name, middle initial, and last name.

6. Implement a simple text classification model using Excel's IF and INDEX-MATCH 3
functions. Classify a set of customer reviews as either positive or negative based on the
presence of specific keywords.

W

7. Use Excel's K-Means clustering algorithm (available through the Analysis ToolPak) to 3
group a set of customers based on their demographic characteristics (e.g., age, income,
location).

8. Perform a statistical analysis of a dataset containing exam scores for a group of students. 3

Calculate the mean, median, mode, and standard deviation of the scores, and create a
histogram to visualize the distribution.
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9. Create a dashboard in Excel to visualize the sales performance of a company. Include 3
charts to display the total sales, sales by region, and sales by product category.

10. Analyze a dataset containing patient outcomes for a healthcare organization. Use Excel's 3
data analysis and visualization tools to identify trends and correlations between patient
characteristics (e.g., age, diagnosis) and outcomes (e.8., length of stay, readmission rate).

Provide insights and recommendations for improving patient care.

Total Hours 60
Note: Teaching methods include classroom interactions, case study presentations and
hands on training,.

Books for Reference:

1. Paul Mc Fedries (2016).Excel 2016 Formulas and Functions .Mr Excel Library QUE

2. Paul Mc Fedries (2019).Microsoft . Excel 2019 Formulas and Functions. Microsoft
Corporation Pearson Education, Inc.

3. Joan Lambert, Curtis Frye (2022). Microsoft Excel Step by Step (Office 2021 and
Microsofi365). Microsoft Corporation by: Pearson Education, Inc.

E-Learning Resources:

. https://www.analyticsvidhya.com/blog/2020/06/5-useful-excel-tricks-analyst/
2. https://www.guru99.com/introduction-to-fonnulas-and-functions—in-excel.html
3. https://help.xlstat.com/675 1-feature-extraction-tutorial-excel

Course Outcomes:
1. Understand the nature of data within Excel, including various data formats and structures.

2. Develop skills in using lookup functions, particularly VLOOKUP, to efficiently retrieve
and analyze data across worksheets.

3. Explore methods for performing text mining tasks within Excel, including text extraction,
keyword identification, and feature extraction.

4. Utilize tools like pivot tables and various chart types (e.g., histograms, pie charts, scatter
plots) to summarize data and present findings visually,

5. Experimental knowledge on Machine Learning functions with different datasets in Excel

sheets.
CO - PO Mapping
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Elective I Paper III- Finance
International Financial Management
Semester: I11 Hours of Instruction/Week: 4 - L: 4
25SMCOC19A ‘ No. of Credits: 4
Course Objectives:
1. To comprehend the structure of international financial system.
2. To infer the functionality of foreign exchange and international cash flows.

3. To get exposure on international financial instruments and financing of foreign trade.

Unit 1: Introduction to International Financial Management 12
Meaning - Nature and Scope of International Financial Management - Comparison between
International Financial Management and Domestic Financial Management - Rewards and Risks
in International Business. Balance of Payments - Structure of BOP — Equilibrium
- Disequilibrium and Adjustment- Convertibility of Rupee - Developments in International
Monetary System - Floating Exchange Rate - International Liquidity (Self — Study).

Unit 2: Foreign Exchange Market 12
Foreign Exchange Market: Features - Exchange Rate Quotation — Foreign Exchange Rate
Theories- Determination of Exchange Rate in Spot Market and Forward market - Factors
Influencing Exchange Rate- Management of Foreign Exchange Mechanism- Exchange Risk-
Classification of Exchange Exposure: Translation, Transaction and Real Operating Exposure -
Management of Foreign Exchange Exposures (Self — Study).

Unit 3:International Capital Budgeting and Taxation 12
International Capital Budgeting- Evaluation Criteria- Computation of the Cash Flow- Real
Options and Project Appraisal- International Working Capital Management- Working Capital
Policy- financing of Current Assets- International Taxation- Bases of International Tax System
- Types of Taxes - Tax Havens - International Tax Management Strategy (Self — Study).
Unit 4: International Financial Instruments 12
Channels of International Flow of Funds - Euro Currency Markets - Euro Credit - Euro Bonds
- Types of Euro Bonds - Euro Currency Deposits - Euro Notes - Euro Issues - Foreign Currency
Convertible Bonds -Depository Receipts - Global Depository Receipts and American Depository
Receipts— External Commercial Borrowings- Issue Mechanism — International Banking-
International Financial Institutions — International Monetary Fund - World bank

(Self — Study).
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Unit 5: Financing of Foreign Trade 12
Foreign Trade: Export Financing - Pre-shipment and Post-shipment Finance - Documentation
Formalities and Procedures for the Grant of Packing Credit -Documentations Formalities and
Procedures for the Grant of Post Shipment Finance. Sources of Import Finance: Modes and
Sources of Import Finance - Methods of Payment - Role of Letter of Credit in Import Finance
— Role of EXIM Bank. Currency Futures and Options Markets: Detivatives - Currency Futures
and Options - Swaps (Self — Study).

Total Hours 60

Text Books:

1. Madhu Vij (2021). International Financial Management, Excel Book Private Limited, New
Delhi.

2. Sharan V. (2016). International Financial Management, Prentice Hall of India private
Limited, New Delhi.

3. Shapiro (2023). Multinational Financial Management, Prentice Hall of India private
Limited, New Delhi

Books for Reference:

. Ameya Anil Patil (2021), International Financial Management, Nirali Publications, Pune.

2. Apte P.G. (2020). International Financial Management, Tata McGraw Hill, New Delhi.

3. BhallaV.K (2017). International Financial Management, Anmol Publications, New Delhi.

4. Janis Hull, Sankarshan Basu (2022). Options, Futures and Other Derivatives, Pearson

Publications, Noida.

Jeevandam C. (2020). Foreign Exchange and Risk Management, Sultan Chand and Sons,

New Delhi.

Course Outcomes:

b

1. Competent to manage the financial aspects of business in International environment
2. Proficient with the functioning of foreign exchange market.

3.Able to manage the working capital and prepare the capital budgeting in the global
scenario.
4.Capable to raise funds through various international financial instruments.

5. Analyze the financing options of foreign trade.

CO-PO Mapping
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Elective II Paper III - Marketing
Customer Relationship Management

Semester: I11 Hours of Instruction/Week: 4 - L:4
25MCOC19B No. of Credits: 4

Course Objectives:
1. To implement the concepts and principles of Customer Relationship Management (CRM)
2. To gain insight on changing trends in IT enabled functions of CRM
3. To appreciate CRM implementation and management of customer relationship in
organizations perspective

Unit 1: Introduction 12
Customer Relationship Management (CRM) - Customer Value- Customer Expectation- Customer
Centricity- Customer Acquisition- Customer Retention- Customer Loyalty- Customer Lifetime
Value- Customer Experience Management- Customer Profitability- Customer Satisfaction
Measurements- Web based Customer Support- Benefits of CRM- Types of CRM- Scope of CRM,
E- CRM features, Difference between CRM and E- CRM (Self Study). CRM - Service/ Sales
Profiling - Service Level Agreements (SLAs) - creating and managing effective SLAs.

Unit 2: CRM in Marketing 12
CRM in Marketing: One-to-one Relationship Marketing - Cross Selling &Up Selling - Behaviour
Prediction - Customer Profitability & Value Modelling, Channel Optimization - Event-based
marketing. CRM and Customer Service: The Call Centre, Call Scripting -Relevance of CRM for
Hospital services, Banking and Financial services and Insurance sector (Self Study).

Unit 3: Sales Force Automation 12
Sales Process - Activity Contact - Lead and Knowledge Management. Field Force Automation -
CRM links in e-Business: E-Commerce and Customer Relationships on the Internet - Enterprise
Resource Planning (ERP) - Supply Chain Management (SCM) - Supplier Relationship
Management (SRM) - Partner Relationship Management (PRM) (Self Study).

Unit 4: Analytical CRM 12
Managing and sharing customer data - Customer Information Databases - Ethics and Legalities of
Data Use - Data Warehousing and Data Mining Concepts - Data Analysis: Market Basket Analysis
(MBA) - Click Stream Analysis - Personalization and Collaborative Filtering (Self Study).

Unit 5: CRM Implementation 12
Defining Success Factors, Preparing a Business Plan —Requirements — Justification — Processes-
Challenges of CRM Implementation (Self Study). Choosing CRM Tools: Defining
Functionalities, Home Grown Vs Out-Sourced Approaches - Managing Customer Relationships:
Conflict, Complacency, Resetting the CRM strategy. Selling CRM Internally: CRM Development
Team - Scoping and Prioritizing - Development and Delivery- Measuring CRM Performance, CRM
Metrics.
Total Hours 60
Teaching Methods include classroom interactions, case study presentations and group
discussions.
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Text Books:

1

2

- Chetana M. R., Sneha R., Tamil Selvan V. (2024).Customer Relationship Management,,

Vision Book House , Bangalore

. Daneil D, Prior Francis Buttle , Star Maklar (2024). Customer Relationship Management,

Routledge publication, London.

Books for Reference:

I.

2

Bz

Alok Kumar, Chhabi Sinha and Rakesh Sharma (2016). Customer Relationship
Management, Concepis and Applications. Bizantra Publication, New Delhi.

. Bernd H Schmitt (2016). Customer Relationship Management: A Revolutionary Approach

to Connecting with Your Customers John Wiley & Sons.INC, Canada.

Jagdish N Sheth, Parvatiyar Atul, G Shainesh (2017). Customer Relationship
Management: Emerging Concepts, Tools and Applications. Tata McGraw Hill Education,
New Delhi.

. Jas Preet Kaur Bhasin (2014). Customer Relationship Management, Dream Teach Press,

New Delhi.
JillD Yche (2016). The CRM Handbook: A Business Guide To Customer

Relationship Management, Addison Wesley Information Technology Series, New
York.

Paul Greenberg (2016). CRM at the Speed of Light Capturing and Keeping Customers
In Internet Real Time. McGraw Hill Publication, Osborne.

Course Outcomes:
1. Apply the concepts and principles of CRM.

2. Recognize the role of CRM in Relationship Marketing.

3. Familiar to use CRM techniques in functional areas of business.
4. Exposure to manage and analyze customer data.

5. Capable to implement CRM techniques.

o CO - PO Mapping )
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Elective I1I Paper 111 — Banking and Insurance
Modern Banking Technology

Semester: I11 Hours of Instruction/Week: 4 - L: 4
25MCOC19C No. of Credits: 4

Course Objectives:

1. To apply the concept of technology based banking services.
2. To familiarize various digital payment products and services.
3. To get insights into artificial intelligence and future trends in banking.

Unit 1: Introduction 12
Introduction to Banking and Financial Institution: Evolution of Banking — Impact of Technology in
Banking— Core Banking Solution (CBS): Concept- Opportunities — Uses of CBS India — Across the
Globe — CBS components and its functionalities - Network architecture — ATM- Data Transfer
Interface —Security Architecture — Analysis of current CBS (Self Study).

Unit 2: Digital Banking Channels 12
Digital Banking Channels Background — Business Models — Technology Models - Overview of
delivery channels: Automated Teller Machine (ATM) — Phone Banking — Internet Banking — Mobile
Banking- micro ATM. Digital Wallets — Bank Wallets — Private Wallets Payment Gateways and
other Digital Payment Systems (Self Study).

Unit 3:Payment and Settlement Systems 12
Payment Systems Interbank Payment Systems: INFINET and NPCI Net - Interface with Payment
System Network — Society for Worldwide Interbank Financial Telecommunications (SWIFT) -
Structured Financial Messaging system (SFMS) - NEFT — RTGS. National Payments Corporation of
India (NPCI) : Functions and Products — National Financial Switch (NFS) - Unified Payments
Interface (UPI) — Bharat Interface for Money (BHIM) — National Automated Clearing House (ACH)
~ Immediate Payment Service (IMPS) - *99# — National Electronic Toll Collection (NETC) —
Aadhaar Enabled Payment System (AEPS) — Bharat Bill Payment System (BBPS) - Bharat QR
Code - Card technologies (RuPay), e-RUPI, Cheque Truncation System (CTS) and Settlement
Process (Self Study).

Unit 4: Digital Banking Models and Block Chain Technology 12

Digital Banking Models: Open Banking models — Neo banking Models -Virtual banking models —
Smart Payment system models. Regulation and compliance in Digital banking: General Data
Protection Regulation (GDPR), Payment Services Directive 2 (PSD2), KYC/Anti-Money
Laundering requirements. Block Chain: Understanding block chain architecture and principles cross
border payments and settlements - block chain for fraud prevention and compliance (Self Study).
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Unit 5: Artificial Intelligence and Future Trends in Banking 12
Artificial Intelligence (AI): Application in Banking - Al for customer service — Chat boat and Virtual
Assistance - Al in fraud detection, risk assessment and compliance - Al and Automation in Banking
Operations - Robotic Process Automation (RPA) - Al- powered decision-making - Future Trends in
Banking Technology. Quantum Computing in Banking: Impact of quantum computing on
cryptography and banking systems - Sustainability and Green Banking Technologies (Self
Study).

Total Hours 60

Text Books:
1. Vinaysagar L.S and Santhosh J.V (2024). Modern Banking System: Innovations and
Challenges in the Financial Sector, Redshine Publication, India.
2. Gordon E. and Natarajan K. (2021). Banking Law and Practice, Himalaya Publishing
House, New Delhi.

Books for Reference:

|. Suman M. and Sreenivas Rao R. (2023). Banking Technology and Management,
Himalaya Publishing House, New Delhi.

2. Martina Franciska A. and Sahayaselvi S. (2022). Digital Payment System in India,
Notion Press Media Pvt Ltd, Chennai.

3. Richard Hayen (2019). Blockchain and FinTech:A Comprehensive Blueprint to
Understanding Blockchain and Financial T echnology, Create Space Independent
Publishing Platform, Comprehensive Edition, United States.

Course Qutcomes:

1. Analyze the impact of technology on core banking solution.

2. Ability to use digital banking channels for efficient banking operations.
3. Acquire skills on digital payment systems in the real-world scenario.
4

- Comprehensive understanding of digital banking models and the role of block chain in
cross border payments and compliances.

5. Assess the role of Al in modern banking and its future trends.

CO-PO Mapping
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Elective I Paper IV — Finance
Tax Planning and Management

Semester: 111 Hours of Instruction/Week: 4
25MCOC20A No. of Credits: 4

Course Objectives:
1. To classify the residential status of assessee and compute exempted income.
2. To compute the gross total income of an assessee.
3. To apply tax planning techniques of an assessee.

Unit 1: Indian Income Tax Act 6
Residential status and Incidence of Tax: Determination of Residential Status for different Assessees
- Scope of Total Income based on Residence of Assessees. Exempted Income: Income Exempt under
Section 10 and 10A - Income Exempt under Section 13 A (Self-study).

Unit 2: Income from Salary and House Property 15
Salary - Meaning, Allowance, Perquisites, and Profits in lieu of salary - Computation of salary
income tax - Tax planning. House property - Annual value - Income from Self-occupied House, Let
Out Properties - Computation of Income from House Property - Tax planning. Profits and Gains
from Business or Profession: Meaning - Methods of Accounting - Computation of Profits and Gains
of Business or Profession - Tax planning (Self-study).

Unit 3: Business &Profession, Capital Gains and Other Sources 15
Profits and Gains from Business or Profession: Meaning - Methods of accounting - Computation of
Profits and Gains of Business or Profession - Tax Planning. Capital Gains - Capital Assets - Types of
Capital Gains - Exemption - Computation of Capital Gain - Tax Planning. Income from Other
Sources - Item Chargeable — Deduction and Exemptions (Self-study) - Computation and Tax
planning.

Unit 4: Computation of Tax Liability of Various Assessees 12
Clubbing of Income -Setoff and Carry Forward of Losses -Deduction from Gross Total Income -
Computation of Total Income - Rates of Taxes and Tax Liability (Self-study). Tax Deductions -
Tax Deduction at Source - Assessment of Individuals: Partnership Firm - Companies - Computation
of Tax and Tax Management. Advance Payment of Tax. E -filing of Income-Tax Returns.

Unit 5: Tax Planning 12
Introduction - Basic Concepts - Tax planning and Tax management - Tax Planning Vs Tax
Avoidance and Tax Evasion. Tax Planning with respect to Setting Up of New Business; Make or
Buy Decision; Own or Lease an Asset; Retain; Renewal or Replacement of Assets; Shut Down or
Continue Operations.

Total Hours 60
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Text Books:
I. Mehrotra HC, Goyal S. P (2025). Direct taxes Law & Practice, SahityaBhavan, New Delhi.

2. Singhania, Vinod K. (2025). Direct Tax Planning and Management, Taxmann Publication,
New Delhi.

Books for Reference:

|. Bhagawathi Prasad (2025). Direct Taxes Law and Practice. Wishwa Prakashan, New Delhi.

2. Dinkar Pagar (2025). Income Tax Law and Practice. Sultan Chand & Sons, New Delhi.

3. Gaur. VP. Narang D B., Puja Gaur and Rajeev Puri (2025). Income Tax Law and Practice.

Kalyani Publishers, New Delhi.

Course Outcomes:

1. Ability to classify the assessee based on residential status.
Able to compute the total income under salary and house property.
Compute taxable income from business or profession, capital gains and other sources

Capable to assess the tax liability of various assessees.

woRk W

Comply with the provisions relating to corporate tax planning.

CO-PO Mapping

' copo | po1 | POz | PO3 | PO4 | PO5 | POs | Pso1 | Psoz | PSo3
CO1 H H H M M H H H H |

. Co2 H H H M | M H H H H
Co3 H H H | M | M | # H H H

o4 H H H | M | M H H H H
Co5 H H H | M | M | #H H H H

63



Elective II Paper IV — Marketing
Service Marketing
Semester: 111 Hours of Instruction/Week: 4 - L:4
25MCOC20B No. of Credits: 4

Course Objectives:
1. To understand the marketing mix elements in service marketing
2. To gain knowledge on segmentation, targeting and positioning of services
3. To analyse the service marketing mix for selected services

Unit 1: Introduction to Service Marketing 12
Services - Nature and definitions-Classification of services - Evaluation of services as value
contribution - Contribution of services sector to the economy - Services marketing —Definition -
Difference between services and goods - Significance of service marketing —Service Marketing mix -
Product, Price, Place, Promotion, Physical evidence, People Process , Productivity - Evolving
environment of services - Macro and micro environment forces driving growth of services -
Global environment of services (Self Study).

Unit 2: Service Marketing Planning, Segmenting, Targeting and Positioning 12
Services Marketing Planning - Market opportunity analysis - Market Research Marketing Information
system. Segmenting — Targeting and positioning of Services (Self Study). Need and importance -
Problems of segmentation.

Unit 3: Pricing and Distribution 12
Pricing of Services - Objectives - Approaches — Methods - Problems in Pricing - Distribution of
services (Self Study). Service location decision - Role of intermediaries - Designing communication
mix for services.

Unit 4: Service Quality and New Service Development 12
Service Quality - Quality standards - Bench Marking - Measurement of service quality - Total quality
management - Improving service quality and productivity - The Gap Model-Factors and Techniques to
Resolve the Gaps in services. New service development - Planning and creating services - Identifying
and classifying - Supplementary Services —Service Life Cycle (Self Study) - Branding of services.

Unit 5: Marketing of Services 12
Marketing of Services with special reference to Financial Services: Banks, Insurance and Consultancy -
Health Services - Hospitality Services including Travel, Hotels and Tourism - Professional Services -

Public Utility Services - Communication Services - Educational Services (Self Study).
Total Hours 60

64



Text Books:
1. Douglas Hoffman K., John E.G. Bateson (2024). Services Marketing, Cengage India
Private Ltd., Noida.
2. Jochen Wirtz, Christopher Lovelock, Chatterjee Jayanta Chatterjee (2023). Services
Marketing, World Scientific Publishing Company Pvt Ltd., Singapore

Books for Reference:

1. Valarie A.Zeithaml, Mary Jo Bither, Dwayne.D., Gremler and Ajay Pandit (2018).
Services Marketing, Mc Graw-Hill Publishing Company Ltd, New Delhi.

2. Vinnie Jauhari and Kirti Dutta(2017). Services Marketing: Text and Cases, Oxford

University Press, Noida.

Course Outcomes:

1. Understand and differentiate between services and goods, as well as their role in economic
development.

2. Analyze and apply the service marketing mix in various industries.

3. Develop marketing plans for service-based businesses using segmentation, targeting, and
positioning strategies.

4. Evaluate pricing strategies and distribution methods for services.

5. Assess and implement quality standards and service improvement techniques.

CO-PO Mapping
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Elective III Paper — IV - Banking and Insurance

Risk Management in Banking and Insurance
Semester: 111 Hours of Instruction/Week: 4-L: 4
25MCOC20C No. of Credits: 4

Course Objectives:

1. To familiarize with the concept of Risk Management in Banking and Insurance

2. To identify risk management practices adopted by Banks and Insurance Companies

3. To Assess sovereign risk exposures using credit ratings, economic indicators, and financial
models.

Unit 1: Introduction to Risk Management 12

Concept of Risk- Risk vs. Uncertainty- Types of Risk- Risk Management - Concept and
Approaches- Risk Management Strategies- Interest Rate Risk Management- Interest Rate Risk
and Credit Risk- Measuring Interest Rate Risk- Interest Rate Risk Measurement and Basel
Norms- Managing Interest Rate Risk- Market Risk Management- Market Risk and its Types-
Calculating Market Risk Exposures- Market Risk and Basel Norms. Value-at-Risk (VaR)-
Sources of Foreign Exchange Risk Exposure- Foreign Asset and Liability Positions-
Interaction of Interest Rate- Inflation and Exchange Rates-Hedging Market Risk-Dynamic
Hedging Strategies (Self-study).

Unit 2: Credit Risk and Liquidity Risk 12

Credit Risk Management- Credit Risk Exposures, Types-Credit Risk Measurement Models-
Merton’s Model-Credit Risk Measurement and Basel Norms-Managing Credit Risk-
Management of Non-Performing Assets (NPAs)- Choices available to Banks for Management
of NPAs -Trading of NPAs-Status of NPAs in Banks in India- Liquidity Risk Management-
Liquidity Risk vs. Credit Risk-Liquidity Risk in Insurance Services-Measuring Liquidity Risk-
Managing Liquidity Risk-Asset Liability Management — Concept- Role of AL Min managing
Interest Rate Risk and Liquidity Risk -RBI Guidelines (Self-study).

Unit 3: Sovereign, Insolvency, Operational and Off-Balance Sheet Risk 12

Sovereign Risk Events- Debt Repudiation versus Debt Rescheduling - Evaluation of Sovereign
Risk-Mechanisms for dealing with Sovereign Risk Exposures-Insolvency Risk Analysis
through Capital Adequacy Ratios- Operational Risk- Identification and Assessment, Basel
Norms-Monitoring and Mitigating Operational Risk-Off-Balance Sheet Risk Exposures -Loan
Commitments- Commercial Letters of Credit, Letters of Undertaking and Bank Guarantee-
Derivatives - Deposit Insurance- Nature of Off- Balance Sheet Risks (Self-study).

Unit 4: Introduction to Insurance Business, Insurance Intermediaries 12

Definition, Concept and Features of Insurance-Principles of Insurance-Role of Insurance
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towards Economic Growth-Difference between Insurance Companies and other Financial
Institutions-Insurance Regulatory and Development Authority (IRDA) - Objectives, Statutory

Powers and Functions of IRDA- Insurance Intermediaries- Insurance Agents-Surveyors and
Loss Assessors-Insurance Brokers-Third Party Administrators (TPAs)-Bancassurance-Other
Channels- General Insurance- Principles- General Insurance Products- Concept and Types of
Health Insurance Policies-Structure and Type of Re-insurance-Life Insurance-Principles and
Characteristics-Types of Life Insurance Products-Solvency Margins of Life Insurers - Various
players in Life Insurance Business- LIC of India - Post Office Life Insurance-Other
Players (Self-study).

Unit 5: Managing Risk in Insurance Business 12

Concept of Risk in Insurance Business-Factors affecting Risk Profile of Insurers-Kinds of
Risks in Insurance - Portfolio Risk, Solvency Risk. Marketing Risk, Market Risk, Operational
Risk and Other Risks-Risk-based Capital, Types of Risk-based Capital- Current Risks, Special
Risks, Non-technical Risks- Risk Management Process in Insurance- Risk Identification-Risk
Assessment-Risk Treatment-Risk Reduction-Risk Review and Monitoring-Role of an Actuary
in Insurance Business (Self-study).
Total Hours 60
Text Books:
1. Indian Institute of Banking and Finance (2023). Bank Financial Management. Macmillan
Publications. New Delhi.
2. Scott Harrington and Gregory Niehaus (2017). Risk Management and Insurance, 2™ Ed.
McGraw Hill Education. Asia.
Books for Reference:
1. Bhattacharya K M. (2023). Risk Management in Indian Banks. Himalaya Publishing
House. Bangalore.

2. George E. Rejda, Michael J. Mc Namara (2020). Principles of Risk Management and
Insurance, Pearson Education (India) Private Limited, New Delhi.

Course Outcomes:

1. Evaluate market risk exposures and apply hedging strategies, including dynamic hedging.

2. Apply RBI guidelines on credit and liquidity risk management in the banking sector.

3. Identify operational risk factors and examine Basel Norms for mitigating operational risks.

4. Understand the role of Insurance Regulatory and Development Authority (IRDA) and its impact
on the insurance industry.

5. Develop a structured risk management process, including risk identification, assessment, treatment,
and monitoring.

CO-PO Mapping

CO/PO__|PO1_|PO2 |PO3 |PO4 |PO5 |PO6 [PSO1 |PSO2 [PSO3
Co1 H M M M M M M M M
| CO2 H M M M H M H H M
| CO3 M H H H M M H H H
CO4 H M M | M H M H H M
CO5 M H | H H M M H H H |
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Professional Development Course

Banking and Financial Institutions
Semester: 111 Hours of Instruction/Week: 3-L: 3

25MCOPD2 No. of Credits: Remarks

Course Objectives:

1. To explore the role and functions of banking system in India.

2. To give an insight on bankers practice in lending of loans and Advances.

3. To analyse the mutual fund portfolio and role of NSDL and CSDL in securities market.
Unit 1: Introduction 9

Banking - Structure of Indian Banking System - Commercial Banks — Functions of Bank-
Customer Relationship — KYC — Banking Services — Technology in Banking Services — Al Cloud
Computing — Block chain — Open Banking — Robotic Process Automation — Chatbots — Benefits
of Banking Technologies (Self Study).

Unit 2: Negotiable Instruments 9
Negotiable Instruments - Cheque, Endorsement, Dishonor - Payment in Due Course - Payment
and Collection of Cheques - Precautions to be taken by the Paying Banker - Protection given
Paying Banker - Collecting Banker as Agent — Holder in due course — Negligence — Conversion -
Protection given to Collecting Banker - Duties of Collecting Banker (Self Study).

Unit 3:Financial Technology 9
FinTech — Meaning — Importance — FinTech landscape — Architecture — Applications of FinTech —
Trends — Use of FinTech in Banks (Self Study).

Unit 4: Financial Institutions 9

Introduction- Role of Financial Institutions in Economic Development - Overview of Financial
Institutions - Non-banking financial institution (NBFI): Meaning and definition, Classification of
NBFI - Functions of NBFI - Developmental Banks — Small Industries Development Bank of India
(SIDBI), National Bank for Agriculture and Rural Development (NABARD), Export-Import Bank
of India Bank — Organization, Objectives and Functions - National Bank for Financing
Infrastructure and Development (NaBFID) - Export Credit Guarantee Corporation of India
Limited (ECGC) — Deposit Insurance (Self Study).

Unit 5: Mutual Funds 9

Mutual Funds — Concept and Objectives, Functions and Portfolio Classification, Organization And
Management, Guidelines for Mutual Funds, Public and Private Mutual Funds in India. Debt
Securitization — Concept and Application — Demat Services - Need and Operations - Role of
NSDL And CSDL (Self Study).

Total Hours 45
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Text Books:

l. Gordon E. and Natarajan K. (2021). Banking Law and Practice, Himalaya Publishing
House, New Delhi.

2. Sundharam K.P.M and Varshney P.N (2021). Banking Theory Law and Practice,
Sultan Chand Sons, New Delhi.

Books for Reference:
1. Bharathi V. Pathak (2024). Indian Financial System, Pearson Education India, Uttar
Pradesh.
2. Gulshan S.S. and Gulshan Kapoor K. (2020). Banking Law and Practice, S.Chand
and Company Ltd., New Delhi.

3. Nirmala Prasad K. and Chandradass J. (2015). Banking and Financial System,
Himalaya Publishing House, Bombay

Course Outcomes:
1. Proficient on Structure of the Indian Banking System and Technology.
2. Apply to handle negotiable instruments.
3.Comprehensive understanding and application of Fintech.
4. Ability to analyze the role of Financial Institution in fostering economic development.

5. Acquire skills on asset allocation in designing an effective mutual fund portfolio.

CO-PO Mapping

CO/PO | PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PSOI | PSO2 | PSO3
cCol | H ™M | H H H M H H M
co2 | H H H M | H H H H H
Cco3 ‘ H M | H | H H M H H | H
CO4 H H H H H H H H H
CO5 H H H H H H H H H

69




Professional Development Course
Introduction to Environment, Social and Governance
Semester: IV Hours of Instruction/Week: 3-L: 3,
25MCOPD3 No. of Credits: Remarks

Course Objectives:
1. To understand the fundamental concepts of ESG and its importance in Modern businesses
2. To analyze how companies and organizations integrate ESG criteria into their operations and
decision-making
3. To examine the regulatory landscape around ESG, including international standards and
reporting frameworks

Unit 1: Introduction 9
Corporate Sustainability: Meaning — Theories on Corporate Sustainability. Corporate contribution to
UN SDGs. Importance of ESG in the context of corporate sustainability- Benefits of ESG for
Companies, Stakeholders Shareholders and Investors - ESG and its impact on the global economy
(Self-study).

Unit 2: Environmental Sustainability 9
Green House Gas (GHG) emissions—Types of GHGs. — categorization of emission and its
accountability. Transition to renewable energy - Climate risk and adaptation strategies. Resource
Management: Water conservation, waste management, and Dbiodiversity. Environmental
Regulations and Standards: International agreements, Paris Agreement, COP 26 (Self-study).

Unit 3: Social Responsibility 9
Corporate Social Responsibility — Meaning, Importance - Provisions of Companies Act, 2023 on
CSR. Social Responsibility Activities: Human Rights and Labor Standards: Fair labor practices and
employee rights - Diversity, equity, and inclusion (DEI). Community Impact: Corporate
contributions to local communities - Ethical supply chain management. Product Responsibility:
Customer safety and privacy concerns - Ethical marketing practices (Self-study).

Unit 4: Corporate Governance 9
Corporate Governance and Ethics: Board structure and accountability - Executive compensation,
shareholder rights, and transparency. Regulatory and Legal Frameworks (Self-study) - Role of
auditors and compliance. Ethical Decision-Making: Conflict of interest and corporate corruption -
Whistleblower protection and anti-corruption measures.

Unit 5: ESG Reporting and Standards 9
ESG standards: IFRSI-General, IFRS2-Climate related disclosures. Reporting Standards and
Frameworks: Global Reporting Initiative (GRI), Sustainability Accounting Standards
Board(SADA),Business Responsibilities and Sustainability Reporting(BRSR), Task Force on
Climate-related Financial Disclosures (TCFD). ESG Metrics and Indicators - ESG Ratings and
Agencies - Need for Standardization (Self-study).

Total Hours 45
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Text Books:

1.

Francis Cherunilam (2022). Business Environment and Sustainable Development, Himalaya

Publishing House, New Delhi.

Books for Reference:

I.

Ashok K. Rathoure, Rupesh Kumar Luhariya, Haresh Nautiyal and Bindurani Laxmibai
G. P. Ram (2021). Environment and Society for Sustainability. Discovery Publishing House
Private Ltd. India.

Silvola, Hanna and Tiina Landau (2021). Sustainable Investing: Beating the market with
ESG, Palgrave macmillan, New Delhi.

Esty, Daniel C., and Todd Cort, eds. (2020). Values at work: Sustainable investing and ESG

reporting. Palgrave Macmillan, New Delhi.

Course Outcomes:

1.

R

Evaluate the importance of Conceptual Framework of Corporate Governance and Determine

Stakeholder’s rights

Understand the environmental hazards and develop resources management practices.
Develop an understanding of corporate and social responsibilities and ethical code of conduct.

Determine disclosures and data governance and board’s accountability of Corporate.

Explore ESG Reporting Standards and Frameworks.

CO-PO Mapping

| CO/PO | PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | Pso1 | Pso2 | PsO3
| co1 H M H H H M H H L
| CO2 H M H H H M H H L
| CO3 H M H H H M H H L
| CO4 H M H H H M H H L
| CO5 H M H | H H M H H L
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