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Spiritual Tourism’s Impact on Kerala, with
Particular Reference to Sabarimala and
its Surrounding Areas
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Abstract

In recent years, pilgrimage tourism has become more popular to
draw visttors to a particular location. The Indian tourism business
is fortunate in that it has a plethora of well-known religious tourist
locations. Visits to these places assist in delivering numerous
advantages to the host destination in terms of economic growth,
regional development, and destination planning, among other things.
Almost the whole population of Kerala is represented by pilgrims
visiting the world-renowned Sabarimala temple in the Pathanamthitta

district of Kerala, which is home to the temple. ,
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About the Editors

Prof. Rajiv Gulshan is graduate from the Oberoi Centre for
Learning & Development, Dean Rajiv has spent the last three
decades transforming the Hospitality education landscape and
has been instrumental in bringing Indian heritage cuisine into
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Rajiv has worked across some of the most prestigious hospitalit
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as one of the top 3 restaurants in Asia by Time Magazine. Dean Rajiv’s area of
research is on measurement of learning and evaluation of facilitator’s impact
on the classroom engagement activities. For his work, he has been awarded a
Lifelong Fellowship by the Department of Education in Victoria- Australia.
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Dr. Reena Sharma is an erudite academician , global traveller
with high caliber and extensive global experience of over 15
years, developing results driven curriculum and delivering
enthusiastic instruction to students & trainees with a blend
of academics and industry experience. She is a creative and
innovative individual with perseverance to cultivate the
thirst for knowledge, possess demonstrated skills in all areas
of education, can teach, motivate and direct students while
maintaining high interest and achievement levels in a fun and cha_llenging
learning environment. She is a doctorate in Tourism from Centrel UmyerSIFy !
Garhwal Spearheaded as a lecturer for Travel & Tourism with Amity University,
Noida, Tourism Academician in Maldives ( Ministry of Education), Learnmg
and Development Professional in Corporate Fraternity. Reena’s area of interest

is women entrepreneurship , customer service and alternate forms of tourism .
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