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WHEN MACHINE INTELLIGENCE AND HUMAN
INTELLIGENCE JOINTS HANDS TOGETHER A
MARKETING PERSPECTIVE

Shiraz Parveen. P
Ph. D Research Scholar

Dr. Aarthi Jeyaraj
Associate Professor and Head
Department of Business Administration
Avinashilingam Institute of Home Science and Higher Education for Women
Coimbatore, Tamil Nadu, India.

ABSTRACT

We are living in the era where machine and humans are collaborated
‘o perform tasks and get things done.This paper focuses on marketing
verspective of AL This paper evaluates various functions performed by Al in
Marketing and real-life applications of Al in Business. This paper is basgd on
various data collected from secondary sources like journals, research tartzcles,
published books, eminent websites etc. It is qualitative in nature. This paper
depicts that Artificial Intelligence changing the way marketing functions.
There arises a new trend called Artificial Intelligence Marketing (AIM). To
thrive in the contemporary business world, Marketers shoula.’ hav?.to adopt
new operational strategies related to AI and rewrite their functionalities.

Keywords: Artificial Intelligence, Marketing, Marketing functions, ATM,
Marketing strategies.

To many, Al in advertising and marketing may appear to be science ﬁf:tl_oln

eality, but actually they are no longer a far-fetched concept; it's

‘now. As per Salesforce, only 29% of advertising professionals
ed Al in 2018, but that number reached to riseby 84% by .202.0-
fing 1c IDC, by the end of 2021 global investment on artl"ﬁglal
ence hardware, software, and services is expected to reach $340 t311119r;
18, n.d). Interactions with technologically advanced 'ArtlﬁCla
gence (Al) marketers are becoming more common. It's getting more
al to rely on rational frameworks to boost human talents, from chatbots
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